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Second Transnational Capacity Building and partners Meeting: 

23rd – 24th April 2024, Bologna (Italy) 

 

 

 

1. Background and objective of the meeting: 

SKI.F.T. project partners, after their first transnational meeting in Copenhagen 

(December 2023), and the organization of the first transnational online meetings in two 

parts, implemented the second transnational capacity building meeting in Bologna with 

the aim of enriching their knowledge and skills in relation to advisory and coaching 

services, to get a better overview of and insight in existing expertise and tools, to deepen 

networking with other organisations not participating as consortium partners and to 

further feed the SKI.F.T. methodology for green transition-related capacity-building of 

micro and small social economy enterprises. 

 

2. Programme: 

 

 

1st day – 23rd April 2024 – Capacity building activities 

Timing Topic Speaker 

9.15 – 

9.45 
Partners arrival and welcome 

Igor Skuk – Demetra Formazione 

Daniele Montroni – Legacoop 

Emilia-Romagna 

9.45 – 

11.30 

Capacity building - First session 

Deep dive into advocacy and coaching 

services – further investigation of good 

practices and exchange among partners. 

Elena Scanferla – COESI 

Open-Es platform 

Fabiola di Fazio – DEMETRA 

Synesgy platform  

https://skift.kooperationen.dk/about/
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Ulrik Boe Kjeldsen - 

KOOPERATIONEN Advisory & 

Coaching 

Julia Koczanowicz-Chondzyńska - 

FISE 

Tools for goal setting - advisory 

service 

11.30 – 

11.45 
Coffee break 

11.45 – 

13.00 

Capacity building - Second session 

Advocacy and coaching services – 

methodologies compared - peer learning 

session with subdivision into subgroups. 

Laura Zambrini – Demetra 

Formazione – moderating the 

session 

All partners contribute 

13.00 – 

14.15 
Lunch break 

14.15 - 

17.30 

Capacity building - Third session 

Learning from the field – Experiences from 

the cooperative ecosystem on the green 

transition 

Simone Fabbri - Legacoop Bologna 

– Sustainability report 2023 

Giorgio Rosso – La Città Verde – 

Sustainability for community 

development 

Guido Ricci - La Lumaca soc. coop. 

Sociale – Environmental 

communication for CSR 

17.30 – 

18.00 

Wrap up on the capacity building activities 

and evaluation of the learning outcomes of 

the day. 

Laura Zambrini – Demetra 

Formazione 

Rosaria Mastrogiacomo – Legacoop 

Emilia-Romagna 

 

2nd day – 24th April 2024 – Internal project meeting 

Timing Topic Speaker 

9.30 – 

10.30 

Welcome and wrap up of the 1st day - further 

discussion on capacity building activities  

Laura Zambrini – Demetra 

Formazione 

10.30 – 

11.30 

First session 

Project & financial management 

Planning of coming activities 

Elsa Brander - 

Kooperationen 

All partners 

11.30 – 

11.45 
Coffee break 

11.45 – 

13.00 

Second session 

Communication & dissemination 

Elsa Brander - 

Kooperationen 

Urzula Fila-Kicman – FISE 

All partners 

13.00 – 

14.15 
Lunch break  
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3. Profile of participants 

This activity has been addressed to two main targets: 

- First, partners’ organisations represented by the staff that will directly work with potential 

beneficiaries of the services provided through the SKI.F.T. project, since they expressed the need to 

get more into deep on specific topics, such as those presented during the sessions described below. 

The focus has been given to specific tools to support sustainability assessment, methodological 

approaches and communication. 

- Second target have been some cooperatives that are working or are willing to work on their green 

transition and that took the opportunity offered by this capacity building activity, on one side to 

better understand the meaning of a sustainability approach and the elements that have to be taken 

into consideration to approach this transformation in a proper way, while on the other to exchange 

views and their specific expertise on the matter of environmental sustainability, by providing 

presentations of their enterprises and best practices. 

 

4. Description of the capacity building sessions: 

 

The first day – 23rd April - of activities started with the welcoming speeches of Mr. Igor Skuk and 

Mr. Daniele Montroni, respectively presidents of Demetra Formazione and Legacoop Emilia-

Romagna. 

Soon after the consortium started the working sessions for capacity building. The agenda was 

structured to have different moments of mutual learning and capacity building.  

 

Capacity building - First session 

The first session has been dedicated to the further investigation of tools and best practices in 

relation to advisory and coaching services. Laura Zambrini, Demetra Formazione, moderated 

the session that saw the intervention of some of the consortium representatives: 

A. Elena Scanferla, CSA COESI, presented the OPEN-es platform, an open digital platform 

for the sustainable development of businesses developed by ENI (Italian national 

organisation in the sector of energy). This platform, that is under experimentation also 

by CSA COESI, is used to support enterprises from different sectors and with different 

dimensions to implement their business following the ESG standards. The platform, 

available in different languages, allows to evaluate on one side the performance of the 

enterprise in relation to the 3 pillars of Governance, Social and Environmental strands 

and at the same time returns a benchmarking on the performance in comparison to 

other enterprises working in the same sector or with similar characteristics. Additionally, 

the platform returns a development plan indicating the priority actions to be undertaken 

by the enterprise to be more compliant with the ESG standards and offers other useful 

supports such as the collaboration area / community where the enterprise can exchange 

with other companies and get inspiration and support. After the presentation the 

attendees asked for some clarification and asked to have an update from COESI once 

their test on this platform has been concluded. 

B. Fabiola di Fazio, DEMETRA FORMAZIONE, presented then the Synesgy platform.  Also, 

this one is a digital platform, born from the alliance between CRIF, CRIBIS and a network 

of strategic partners worldwide, to collect and manage corporate sustainability 

https://www.openes.io/
https://www.synesgy.com/en/
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information. Using a questionnaire in line with international standards such as the UN 

2030 Agenda, the United Global Compact and the EU Taxonomy, the Synesgy platform 

enables Corporates, SMEs, Banks and Insurance companies to assess their own 

sustainability and verify the ESG performance of their customers and suppliers. The 

process adopted allows to customize the assessment based on the dimensions of the 

enterprise. For small and micro enterprises in fact the assessment is simplified and 

composed by 30 questions (+ additional questions for enterprises operating in primary 

sector of manufacturing) directed to the 3 areas of investigation – environmental, social 

and governance. Each question is structured according to the Global Reporting Initiative 

Standard and European Sustainability Reporting Standards. Aside the assessment of the 

single enterprise, it is also possible to link each enterprise to a leading organisation that 

can collect all the scores from the different enterprises and at the end obtain the general 

Synesgy score for the whole group. This solution has been adopted by the 

representative organisation of cooperatives in the metropolitan area of Bologna and is 

a good example of common commitment for the sustainability of the system. Later the 

referee of Legacoop Bologna presented their experience with the platform. 

C. Ulrik Boe Kjeldsen, KOOPERATIONEN, that presented the process and services 

developed by the organisation for supporting their enterprises in identifying 

opportunities and act strategically for the transition. This approach adopted by the 

organisation is focused on 3 complementary perspectives, that addressed to impact, the 

one on documentation (measuring and communicating the transition) and the last on 

business development. Through an accompaniment carried out by the organisation the 

enterprise will be able to take effective decisions, create their own action plan and 

design their strategy for transition. 

Different discussions have been animated by other partners in relation to the 

methodological approach and the kind of support envisaged by each of the 

organisations that will be in charge of the advisory and coaching activities.  

D. Julia Koczanowicz-Chondzyńska, FISE, presented “DIY - Development Impact & You” 

toolkit a collection of tools that can be used to support the ideation process and 

development of strategic planning. This toolkit will be very useful for the partners that 

will be in charge of offering advisory and coaching services, adopting a design thinking 

methodology and approach. In particular, Julia presented the Evidence Planning tool, a 

quick way to help articulate and improve what you are trying to accomplish. It supports 

in the definition and sharing of the work performed, and the assumptions and evidence 

upon which this is based considering also the effect on target beneficiaries, society and 

other organisations. Furthermore, it has been presented the Thinking Hats 

methodology, that allows a range of different viewpoints and perspectives to be brought 

into a discussion, whilst keeping the focus on the issue at hand. These methodologies 

and tools can be easily adopted by the organisations in charge of advisory and coaching 

to accompany the enterprise in structuring their own action plan on green transition as 

a strategical leverage for their competitiveness and impact generation. 

 

https://www.rockefellerfoundation.org/report/diy-toolkit-development-impact-you/
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Capacity building - Second session 

After the break the consortium started to work on the SKIFT Advocacy and coaching services’ 

methodologies with a peer learning technique. In fact, the partners have been divided into 3 

sub-groups with 3 main focuses: 

 
In the sub-groups participants had the opportunity to exchange more in detail their experiences 

and to learn from each other on the different methodologies used by their organisations, 

comparing tools and understanding which are the elements that can guarantee an effective 

path for micro and small enterprises within the framework of SKIFT project. 

Each of the group had a dashboard in which they had to indicate the most important items to 

retain and to be presented to the entire group in the plenary discussion. 

From the different groups emerged as essential elements to be considered in the development 

of the common SKIFT methodology: 

1. Flexibility in the service design, it will be essential to use the right tool, methodology 

and time depending on the enterprise involved (maturity in respect to green transition, 

capacity in investing on it, etc.) and on the local context and needs, for example the 

different steps imagined that can work for an enterprise, can be revolved for another 

one; 

2. Group activities and networking, it will be a powerful element for the SKIFT 

methodology to favour the exchange among different enterprises (per sector, per 

location, etc.) because it could generate inspiration and the ideation of new products, 

services or processes contributing to ease the uptake of these enterprises to green 

transition; 

3. The initial assessment is crucial, so each of the organisations decided that an 

assessment tool has to be shared and standardised and it should lead to a greater 

simplification and efficiency of the process for advisory and coaching. This assessment 

should generate a report/ diagnosis / action plan that can be further re-assessed by the 

coaches and used as guideline for the services’ implementation; 

4. The process should start with an awareness generation in enterprises, since some of 

them may be quite far from what can be done in terms of green transition. 

Capacity building - Third session 

The third capacity building session has been designed to learn from practitioners and local 

enterprises that work in the framework of green transition. 

The logic adopted has been that of covering all the target groups of the SKIFT project, namely: 

- Support organisations and representatives in the sector of social economy: intervention 

of Legacoop Bologna; 
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- Enterprise that is engaged in green transition: La Città Verde social cooperative; 

- Provider of services in the green transition: La Lumaca social cooperative. 

As mentioned previously, this specific capacity building action had the objective of getting a 

better overview of and insight in existing expertise and tools, to deepen networking with other 

organisations not participating as consortium partners and to further feed the SKI.F.T. 

methodology. 

The interventions where the following: 

a. Simone Fabbri, Legacoop Bologna, that presented the “Cooperative Agenda for 

Sustainable Development Bologna 2030”. As mentioned in the description of the first 

session, Legacoop Bologna together with SCS Consulting and CRIBIS decided to adopt 

the Synesgy platform to evaluate the performance of its cooperatives in terms of ESG 

standards and to elaborate the report presented. This tool, that allowed to have a 

general overview of the ESG scoring of cooperatives in comparison to other kind of 

enterprises, has then be integrated with more indicators that can give a better 

understanding of the values and principles of cooperatives and measure their impact in 

terms of environmental, social and governance strands. 

What has been pointed out by Mr. Fabbri is the need of adapting the tools, especially 

those designed for enterprises in general, to align them with the principles and values 

that are specific of social economy enterprises, because otherwise we risk not to 

correctly evaluate the impact that they generate with their activities, especially in terms 

of social and sustainability dimensions. 

b. Giorgio Rosso, La Città Verde. Mr. Rosso started his intervention by presenting his 

cooperative, the activities it performs and some essential data. The cooperative is active 

mainly in “green” sectors, in fact it operates in construction and maintenance of green 

areas, construction and maintenance of urban furniture, waste collection and treatment, 

street cleaning and recently they started a social agriculture project. La Città Verde is a 

large enterprise with 30 years of history, as of now it gathers 162 workers – among them 

61 are disadvantaged people. Thanks to the investments realised in the last years they 

are now able to produce 224 MW/year from renewable energy, but still they face some 

problems in increasing alternative sources to oil for the use of work vehicles. Soon after 

he presented some relevant projects that see the cooperative active in the green 

transition such as LOWaste (funded by LIFE programme) and BuySocCirc (funded by SMP 

– COSME). He then illustrated some of the critical points encountered during the lifetime 

of the cooperative since when it was a small enterprise and the solutions that they 

adopted: 

 

He underlined the kind of skills that for the 

cooperative have been fundamental for its 

development and success along the years: 

- MANAGING DIVERSITY 

- SEEKING BALANCE 

- BUILDING CONNECTIONS 

All these skills have to take into consideration the 3 

dimensions of sustainability – economical, social 

and natural, were natural means environment but 

at the same time the culture of nature preservation 

http://www.lowaste.it/en/index.html
https://lacittaverde.coop/progetto-buysoccirc/
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that each of us should possess. 

c. Guido Ricci, La Lumaca. Mr. Ricci started with a presentation of his cooperative, born in 1979 

with the mission of promoting a responsible attitude towards the environment and future 

generations in society, to contribute to the diffusion of the culture of sustainable 

development with education, information and involvement. In its history the cooperative 

adopted different approaches in developing its services, always in line with national, 

European and international strategies linked to sustainability and sustainable development. 

They have a dedicated are for education over sustainability matter called EDUCO, with a 

strong outreach in schools – 70,000 students every year are educated to environmental 

issues and sustainability culture. Furthermore, they implement around 150 environmental 

communication and information campaigns involving over 500,000 people. Then he focused 

on 2 core activities performed by the cooperative: Green Marketing, actions to increase 

business profitability in the short and medium term; Corporate Social Responsibility - CSR, 

bringing sustainability within the company to increase its value in the long term. In the 

framework of CSR, the cooperative has a long experience in supporting companies in 

communicating their efforts toward environmental sustainability and he presented some 

very interesting examples of communication activities performed. He underlined the 

importance of communicating the enterprise sustainability for different reasons:  

- A legal obligation for some, an opportunity for all → Trust relationships. 

- Credit lines→ easier access to credit. 

- Financial operators/investors reward sustainable companies → +attractive +worthy of 

investment. 

- Market: large retail chains require ESG data→ Export/Consumers/reputation 

- Calls: rewards for accessing resources → PSR, PNRR, CCIAA. 

- Awareness of one's impacts: knowing oneself better and investing in cost reduction 

→ Benchmarking. 

 

 

 

Results of the evaluation questionnaire over the capacity building sessions 

 

Among the different sessions organised, participants rated the first session as the most effective in 

terms of knowledge and abilities acquisition. 

Participants in fact stated that this session 

allowed them to get inspiration and 

opportunity to discuss on how to adjust 

the large ESG/CSRD reporting framework 

to make it useful and relevant for 

small/micro enterprises as a tool for 

making strategic decisions in the green 

transition. In particular, the tools presented, Open-ES and Synesgy, raised great attention and the 

possibility to deepen their knowledge considering both advantages and disadvantages was an added 

value. The session also allowed the exchange of ideas, potential and possible solutions how to 

approach advisory and coaching services, the 2 methodologies presented are relevant for the target 

group addressed by the project. 
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Both tools and methodologies presented allowed the participants to acquire competences and 

knowledge relevant for their work within the project (advisory and coaching) but also for their everyday 

work with SEEs, so expanding the impact of this session not just linked to project target group, but 

widening the potential audience (i.e., medium and large SEEs). 

The second session has been evaluated as effective by all participants, in particular they stated that it 

contributed to increase their consciousness in relation to the need of being flexible in the sequencing 

the advisory service to make it relevant for different users/companies, taking into account also potential 

and challenges in different national contexts. 

In the group work participants highlighted aspect of methodology to be improved and limitations 

identified to be tackled in the process. They reasoned on the real importance to meet with expectations 

and take into account different level of organisation. The second session certainly served to materialize, 

in small groups, some important points of the project. In terms of skills and knowledge, some of the 

participants stated that they would bring home even more the awareness that working as a team 

always leads to great results. 

In general, through this session’s methodology participants learned that working groups are really 

effective if you need to process and discuss large batch of information, it helped them learning to 

analyse the scope from different perspectives. These group works also supported participants to bring 

to light that the knowledges within the consortium can be an important resource to be exploited during 

the services' delivery. 

Concerning the third session, that proved to be effective in relation to the support to participants in 

delivering services at local level, the participants returned the following considerations on their 

increased knowledge and skills: 

- Thanks to the experience of La Città Verde, participants could understand the model of 

management and what's important in running the cooperative business model and what to keep 

in mind when running it in regard to the stakeholders and sustainability of the business activity 

when faced with transition of different kinds.  

- The services provided by La Lumaca and examples of sustainability communication generated 

great interest and participants wish to further dive on means to link for example communication 

on social AND environmental impact. 

- Thanks to the intervention of Legacoop Bologna, participants had the opportunity to learn how to 

bond SDG and local strategy in one document and how to present or measure the impact of SEEs 

on local community.  

More in general, engaging with professionals and experts in the field opens doors to networking 

opportunities. Building relationships with others allows for ongoing collaboration, support, and 

knowledge-sharing beyond the current session. Furthermore, participants became aware of the fact 

that in terms of sustainability a lot has been done and a lot more can be done. Companies, like workers, 

must be accompanied on this path and participants, as entities supporting SEEs, have the opportunity 

to be the main companions by promoting different methods and forms. 

One certainly relevant aspect that emerged from all three experiences presented is the concept that 

when dealing with sustainability, one cannot reason in compartments but must adopt a holistic 

approach that embraces all functions of the company and the community in which it operates. At the 

same time, it is crucial to act on the cultural aspect of micro-enterprises (sustainability culture) 

approaching them in a clear and rational manner to help them achieve concrete results.  

As a general evaluation of the capacity building activities carried out, participants stated the 

lessons learned and what they will build on for their future activities: 
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- Better understanding on how to use already existing tools to adapt them to the specificity of SE 

SMEs, together with a deeper view over specific competences needed to implement advisory and 

coaching services effective for the beneficiaries. 

- Interesting tools to assess "green performance" or SEE's readiness to perform it. The power of 

networking. 

- Learned on the importance of sustainable development goals as a part in the business models of 

SEEs, on management of a cooperative enterprise and strategic approach to running this business 

as well as initiatives that support green solutions that can go beyond Social Economy and can 

cooperate with other businesses in order to reach out to the wider general public. 

- Identify new tools and approaches to be implemented in the advisory and coaching activities. 

- Learned what to question about and how to communicate SEEs development in the green 

transition field. 

- Understood that working together in groups helps connections and ideas, and learning from an 

actual experience is very helpful for thinking about a good methodology. 

- This activity has reinforced the importance of continuous learning and improvement. Staying 

abreast of emerging trends, best practices, and innovations is essential for remaining effective and 

relevant in supporting our project.  

 

 

 

 

All PowerPoint presentations can be found here below. 

 

 
Co-funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not 

necessarily reflect those of the European Union or EISMEA. Neither the European Union nor the granting authority can be held 

responsible for them 

 



ASSESSING SUSTAINABILITY and REPORTING
SKI.F.T. SKILLS FOR TRANSITION 

INCREASING THE IMPACT OF  SMALL SOCIAL ECONOMY ENTERPRISES
PROJECT 101126777

Bologna, 23 April 2024
Elena Scanferla

elena.scanferla@coesi.coop 



➢ An open digital platform for the sustainable development of 
businesses

➢ Open-es initiated by Eni with the Boston Consulting Group and 
Google Cloud in 2021, which has been joined, alongside RINA, by 
important Italian and international companies.

➢ Available in different languages

➢ FREE of charge

OPEN PLATFORM

https://www.openes.io/it


3 PILLARS of sustainability

Governance

Quality of 
governance, 
procedures, 
representativeness,
anticorruption
policy, risks 
management, 
ethical code.

Social
 
People are at the heart 
of all organisations, 
respect health and 
safety, human rights, 
providing decent work 
standards for all 
women and men, 
including young people 
and disabled people , 
and providing equal 
pay for work of equal 
value.

Environment

The environmental 
impact of a business 
on water, air quality, 
biodiversity depends 
on business activities, 
production chains, etc.
Include community 
approach.



Open-es GROW
Full Assesment over 
200 questions



START SMALL 
Basic Assesment up 
to 90 questions



Development plan for transition pathway 

➢ Development plan and priority actions
➢ Benchmark
➢ RINA verifies the information declared
➢ Association
➢ Collaboration area / community



Proposal
A first step to approach and raise the level of awareness on 
sustainability... support social economy enterprises in designing 
and implementing a transition plan

Capacity 
building 

legal 
framework 

& tools

Assesment 
2 options:

Basic 
Full  

Improvement 
measures
Transition 

plan

Sustainability 
reporting

On-going capacity building 



ATTENZIONE!
Alle PMI delle catene di fornitura 

potranno essere richieste informazioni 
sulla loro sostenibilità 

dalle loro committenti (capo filiera),
da valutare richieste Banche ed Appalti

Reporting FY 2024 - 2028
• Società quotate con oltre 500 

dipendenti
• Grandi società non quotate 
• PMI quotate 
• Società extra-EU con 

fatturato min di 150 milioni 

 



Capacity Building 2
23rd-24th April 2024 in Bologna

First session
Further investigation of good practices and tools

DEMETRA FORMAZIONE 23-04-24



Synesgy 
The sustainability network

1

Synesgy is the digital and global platform, born from the alliance between CRIF, CRIBIS and a network of strategic partners worldwide, to collect and 
manage corporate sustainability information.

Using a questionnaire in line with international standards such as the UN 2030 Agenda, the United Global Compact and the EU Taxonomy, the
Synesgy platform enables Corporates, SMEs, Banks and Insurance companies to assess their own sustainability and verify the ESG performance of
their customers and suppliers.



The Synesgy process



The assessment questionnaires are tree, because they consider the size of the 

company and, only for medium and large companies, also the sector to which 

they belong.

There are three areas investigated for small and medium-sized enterprises: 

social, environmental and governance.

For large companies, questions have been added that also investigate their 

specific activity and sector to which they operate.



Each question is structured according to the Global Reporting Initiative Standard 

and European Sustainability Reporting Standards



About the costs… at least in Italy and for the basic plan of use!



https://www.synesgy.com/en
https://www.crif.it/
https://www.cribis.com/en/

Thank you!

https://www.synesgy.com/en
https://www.cribis.com/en/
https://www.cribis.com/en/


Partners



Three strategic perspectives for

Making choices in the green 
transition

A conceptual framework for advisory services in SKIFT?
Impact

Business
Model

Documen-
tation



Risk and opportunities in 
the green transition 

Social 
economy
enterprise

Climate
crisis call to 

action

Framework 
conditions

(legal, 
finance etc.)

Competition

Expectations
from 

customers
and 

stakeholders

Value chain / 
production



Overall aim

• To help SEEs to identify opportunities and act strategically
in the green transition. 

Aim of advisory and coaching activities:

• Identifying, selecting and sequencing specific actions to 
achieve outcomes (in light of particular circumstances 
and organisational goals).

This means:

• The potential (positive) climate impact
• The associated positive/negative risks, opportunities and 

benefits for the organization. 

Selection should be based on two criteria: 



3 complementary strategic perspectives on green transition

Because reducing environmental footprint is 
the main aim. 

Impact perspective
How do we reduce our environmental

impact most effeciently?

• Because documentation/communication of 
impact is a competitive parameter.  

• Because documentation/communication
strengthens implementation. 

Documentation perspective
How do we meassure and 

communicate our efforts and results? 

• Because the green transistion entails
business opportunities and risks

• … some of which may be specific for social 
economy enterprises. 

Business development
perspective

What are the implications for our
(SEE) business model?

Decision 
--

Action Plan
--

Strategy



Strategic perspectives on green transition: 
Documentation and communication

How do we 
reduce our 

environmental 
impact?

What are the 
implications 
for our (SEE) 

business 
model?

How do we 
measure and 

communicate 
our efforts 

and results?

• How can measuring and 
communicating our efforts and 
results help to consolidate our 
work and strengthen our 
impact?

• How can meassuring and communicating 
our efforts and results  improve our 
competitiveness? Prevent us from loosing 
competitivess? 

• Which elements are important to 
document and communicate to sustain 
our business model /SEE  organisational 
model?



Strategic perspectives on green transition: Social 
Economy Business Model

How do we 
reduce our 

environmental 
impact?

What are the 
implications 
for our (SEE) 

business 
model?

How do we 
measure and 

communicate 
our efforts 

and results?

• Can reducing environmental impact 
lead improve the competitiveness of our 
(SEE) business model? I.E. by reducing 
costs our improving customer relations? 

• Does the green transition 
developments/activities give 
need/opportunity to reassess our (SEE) 
business model? 

• Are there elements in our (SEE) business 
model, which imply special strenghts (or 
weaknesses) in our ability to reduce 
environmental impact?



What does this imply for avisory services and coaching? 

• Introducing the 3 perspectives/”methodology”
• One specifically on documentation and 

communication: ”Understand ESG”
• One specifically on Social Economy Business 

Model

Webinars/workshops

• Participants shall consider alle three perspectives

Final Assessment / Action Plan



Impact perspective Documentation 
perspective

Business Model 
Perspective

Quality of 
product/service

Purchase practice

Transport

Energy

Use of ressources / 
waste / circular 
economy

Etc. 



Development Impact & You
PRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION
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Development
Impact & You
PRACTICAL TOOLS TO TRIGGER
& SUPPORT SOCIAL INNOVATION

www.diytoolkit.org



Aakash Sethi 
Quest Alliance

Aaron Good 
Innoweave

Adam Groves 
One World

Adam Pike
Young Philanthropy

Aditya Dev Sood & Ekta Ohri 
Center for Knowledge Societies

Andreas Karpati 
UNDP Uzbekistan

Annemarie Naylor 
Common Futures

Anusuya Banerjee 
Jameel Poverty Action Lab

Arun Patre 
SELCO Incubation Centre

Arvind Lodaya 
Independent Design Practitioner

Ashmeet Kapoor 
ISayOrganic

Ben Gallagher
Nike Foundation

Ben Reason 
LiveWork

Chris Albon & Angela Oduor 
Ushahidi

Chris Vanstone & Adele Liddle 
TACSI

Christopher Fabian 
Unicef Innovation

Dan Berelowitz 
International Centre for Social 
Franchising

Dan Radcliff  
Bill and Melinda Gates Foundation

Deborah Szebeko 
ThinkPublic

Dianne Denton 
UNESCO

Faith Gonsalves 
Music Basti

Faustina Gomez 
Technology and Action for Rural 
Advancement
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this is a toolkit on how to invent, 

adopt or adapt ideas that can deliver 

better results. It’s quick to use, simple 

to apply, and designed to help busy 

people working in development. It 

draws on a study of many hundreds 

of tools currently being used - here 

we have included only the ones which 

practitioners found most useful.

the tools are not coming out of thin 

air. many of them are well documented 

and have been widely used in other 

sectors. In that sense this toolkit is 

standing on the shoulders of giants, 

and we are happy to acknowledge that. 

all the tool descriptions include a key 

reference, so it is easy to trace back 

their origins and dive deeper into other 

publications about their application. 

this is a toolkit on 
how to invent, adopt 
or adapt ideas that can 
deliver better results.

a n  I n I t I a t I v e  o f d e S I g n e d  B ym a d e  p o S S I B l e  B y
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I want to

to understand what I need to do  

to bring my idea to life

innovation FlowCHart

01

by defining the outcomes  

from my work

EvidEnCE Planning

02

look ahead

by evaluating how I am doing  

and what my options are

swot analysis  

03

on how to grow my idea into 

something bigger

BusinEss ModEl Canvas  

04

for working with other groups  

that have the same vision as me

Building PartnErsHiPs MaP 

05

by improving upon  

what I’ve done before

lEarning looP  

06

develop a clear plan

by learning from  

first hand experiences

ExPEriEnCE tour

07

by focusing on key  

critical issues

ProBlEM dEFinition

08

by breaking down  

a complex issue

CausEs diagraM

09

by defining my goals  

and the path to reach them

tHEory oF CHangE

10

by observing and learning  

from everyday life

PEoPlE sHadowing

11

in a conversation that  

uncovers their perspective

intErviEw guidE 

12

by getting to the heart of  

what motivates people

QuEstion laddEr

13

to ensure my work is relevant  

to the people I’m working for

storyworld

14

clarify my priorities collect input from others

fInd your tool
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fInd your tool

by clarifying relationships  

between stakeholders

PEoPlE & ConnECtions MaP

15

by better defining  

who I am trying to reach

targEt grouP

16

by visualising their key 

characteristics

PErsonas

17

by defining how my offering  

is new to them

ProMisEs & PotEntial MaP

18

by working together with

people who experience  

and solve problems

CrEativE worksHoP

19

by thinking differently

Fast idEa gEnErator

20

by framing a constructive  

discussion with my team

tHinking Hats

21

by aligning our work  

based on shared values

valuE MaPPing

22

by understanding what is  

most effective in my work

iMProvEMEnt triggErs

23

by collecting useful feedback  

on my work at different phases

PrototyPE tEsting Plan

24

by creating an overview of how  

I engage with my stakeholders

ExPEriEnCE MaP

25

by crafting a detailed overview  

of our operations and resources

BluEPrint

26

by better engaging people that can 

benefit from my work

MarkEting Mix

27

by executing my plan  

without being overwhelmed

CritiCal tasks list

28

by launching or growing 

what I do

BusinEss Plan

29 

while exploring different ways of  

increasing the scale of my work

sCaling Plan

30

know the people i'm working with generate new ideas sustain & implementtest & improve
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I want to
look ahead

to understand what  
I need to do to bring  

my idea to life
}

InnovatIon Flowchart

01

inspired by
Nesta (2013) Innovation Flowchart. 

level oF INvolvemeNt

more complex tool that should ideally be 
done over a few days. Given the strategic nature 
of the inputs/outputs, this needs consultations 
with seniors, peers and ideally needs to be 
revised after a first pass.
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The Innovation Flowchart gives a detailed overview of the various 
stages in an innovation process, listing the activities, requirements and 
goals of each stage. These include an overview of the different people, 
skills, activities and finances that a project or an organisation might need in 
order to succeed. The structured overview this tool provides, helps  review 
where you are in the process, and to organise the next steps in your work.

This tool helps you to spot opportunities for growth by helping you under-
stand which resources to focus on. You can see this by checking where you 
are in the process and whether you have thought of all the aspects that 
need consideration.

what is it & 
why should 
I do it?

? How to uSe It

The worksheet gives an overview of the various stages in an innova-
tion process, and it lists stage by stage the activities, requirements 
and goals of each stage. Use this overview to check where you are 
in the process, and whether you have thought of all the aspects that 
need consideration. This check may help you to identify what things 
need special attention. The overview comes with a handy refer-
ence to the tools and activities that can support you in each stage. 

01
innovation FlowCHart

Stage
example
actIvItIeS
& toolS

kIndS of 
evIdence 
generated

SpecIalISt
SkIllS
requIred

fInance
requIred

rISk level
and
HandlIng

goal

1

2

3

4

5

6

7

exploring 
opportunities & 
challenges

generating ideas

developing & 
testing

making the case

delivering and 
implementing

growing, scaling 
and spreading

changing systems
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innovation FlowCHart

01
I want to look ahead
to understand what I need to do to bring my idea to life

stagE

ExaMPlE
aCtivitiEs
& tools

kinds oF 
EvidEnCE 
gEnEratEd

sPECialist
skills
rEQuirEd

FinanCE
rEQuirEd

risk lEvEl
and
Handling goal

Exploring opportunities & 
challenges

Generating ideas

Developing & testing

Making the case

Delivering and implementing

Growing, scaling and spreading

Changing systems

An idea or set of ideas to develop 
and test

Demonstration that the idea 
works, or evidence to support a 
reworking of the idea

Clarity about what warrants 
implementation and funding

An implemented and sustainable 
innovation

Innovation or impact at scale

A transformation in the way we 
do things

Grants

Usually grants, occasionally 
convertible

Grants, convertible grants/loans

Grant funding or funding out of 
investment

Programme funds, equity, loans, 
grants

Equity loans, payment by results, 
social impact bonds

SWOT Analysis
Problem Definition
Causes Diagram

Thinking Hats
Fast Idea Generator
Creative Workshop

Experience Map
Prototype Testing Plan
Improvement Triggers

Blueprint
Promises & Potential Map
Business Model Canvas

Critical Tasks List
Learning Loop
Target Group

Scaling Plan
Business Plan
Marketing Mix

Building Partnerships Map
Evidence Planning

A well understood and clearly 
defined problem or opportunity

Research for  
exploratory work

Mix of design and 
implementation skills

Strong leadership, management, 
implementation skills

Ideation and facilitation of 
creative thinking

Business development  
and evaluation

Strong leadership, management, 
implementation skills

Strong leadership and 
management, Identification 
and training of new leaders and 
teams

Insights derived from formal 
research and informal knowledge 
gathering

A clear account of change or 
likely causation, supported- 
but not overly constrained by 
evidence

A stronger case with cost and 
benefit projections developed 
through practical trials and 
experiments, involving potential 
users

A stronger case with cost and 
benefit projections developed 
through practical trials and 
experiments, involving potential 
users

A robust and detailed case 
developed through formal 
evaluation and evidence 
gathering - use of a control group 
to isolate impact

Evidence derived from 
evaluations in multiple sites, and 
independently run randomised 
control trials

New definitions of and measures 
for efficiency and impact created

Low risk of failure but clear 
decisions should be taken about 
how to act on insights

High failure rate should be an 
explicit expectation, 
visible senior leadership 
essential

High failure rate should be an 
explicit expectation,  
visible senior leadership 
essential

Prepare to adapt approach, 
based on evaluation results and 
user feedback

Prepare for some adaptation to 
implementation

Fidelity assessments may be 
important, strong capacity 
needed to ensure transfer of 
practice

Multiple financial systems 
requiring potential re-wiring 
possible outcome-based fundingMap potential unintended effects

1

2

3

4

5

6

7
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I want to
look ahead

by defining the 
outcomes  

from my work
}

evIdence plannIng

02
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inspired by
Nesta (2009) Worksheet 2b: evidence modelling. In: Creative enterprise toolkit.

level oF INvolvemeNt

requires some dialogue with colleagues/
peers. Plan for some time to interact and fill out 
in collaboration over a day maybe.
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enhance replace

limitre-use

key focus 
of your project 
or organisation

Why do you do what you do? The evidence planning tool is a quick 
way to help articulate and improve what you are trying to accomplish. It 
gives you an easy way to define and share what you’re trying to do, and the 
assumptions and evidence upon which this is based. By making you think 
more broadly about your work’s effect on target beneficiaries, society and 
other organisations, Evidence Planning helps you construct an evidence-
based case for the impact you want to have.

The Evidence Planning tool provides a structured way to project the effects 
of your activities onto the future. This will help you reflect on what you 
may want to change or retain. This tool also helps to highlight at an early 
stage any potential problems or easy to make mistakes. 

what is it & 
why should 
I do it?

? How to uSe It

Start by filling out the key focus for your work or organisation in 
the middle of the worksheet. Then use the questions in the four 
quadrants to reflect on what your key focus enhances, replaces 
or even limits. Think of changes that your work would make in the 
sector, on other public and private bodies, as well as the effect 
it would have on society. This offers you a window to consider 
the impact your work may have.

Look at the key aspects from diverse points of view. While
filling out the four quadrants think of : 
• The wider world. (Think as big as possible.)
• Your particular field or area of interest. (eg. How it might   

impact current practices)
• Your beneficiaries (What benefits will it bring them?)
• Yourself (What impact could it have on your work/life?) 

02
EvidEnCE Planning

start
HErE
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EvidEnCE Planning

02

Enhance
What does it bring new value to?

replace
What does it make less desirable?

limit
What could be the negative effect 

when pushed to extremes?

re-use
What does it build upon?

I want to look ahead 
by defining the outcomes from my work

key focus 
of your project 
or organisation
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thIs system would Involve:
• Citizen body proposals for community development being registered 

on a central crowd-funding site.

• Mobilising architecture and design students with members of the mu-
nicipality government to design a product or solution in partnership, 
post funding.

CasE study

KeY ouTcomes from THe eVidence planning WorKsHop WiTH design and arcHiTecTure sTudenTs.

Tool used: EvidEncE Planning

organisaTion: UndP Kosovo   

CounTry: Kosovo

seCTor: local govErnancE

role: ProjEct ManagEr, social MEdia for innovativE local EMPowErMEnt

ConTaCT Person: lEjla sadiKU  

email: lEjla.sadiKU@UndP.org

FurTher inFormaTion: httP://UndP.aKvoaPP.org/fr/ProjEct/1338/

we are looking to scope 
community design 
centres that adopt  
crowd-funding 
mechanisms to support 
citizen led initiatives. 
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why we 
used the tool:
This project is currently at an early concept 
stage and we are trying to recruit mem-
bers of our target audience. We wanted to 
stretch our thinking to look at and test our 
idea from a different perspective. 

how we 
used the tool:
We presented the project and its objectives 
to a group of 60-70 people at the Depart-
ment for Design, Public University in Pris-
tina. It was a big group and we wanted to 
capture as much feedback as possible. The 
students that attended the workshop delib-
erated what this project could mean for 
their local community and we were able 
to get some really  important inputs from 
our key stakeholders. 

results oF 
usIng the tool:
Thanks to this activity, our team has initi-
ated significant momentum for the proj-
ect. This exercise was very useful in two 
aspects: 
• It helped us identify triggers for ensuring 

engagement with different community 
members (for example art students are 
more interested in projects related to 
aesthetics). 

• It emphasised the need for a well designed 
process for engagement. This is extremely 
crucial when you are asking people to spare 
pro-bono time and effort.

It helped us identify 

triggers for ensuring 

engagement with different 

community members (for 

example art students are 

more interested in projects 

related to aesthetics). 

It emphasised the need for 

a well designed process 

for engagement. this is 

extremely crucial when 

you are asking people to 

spare pro-bono time and 

effort.

CasE study
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Teemac works with educational institutions creating products to help 
them modernise practices through an enterprise resource planning 
(ERP) platform called Curiosity, that we’ve developed in collaboration 
with pioneering educators. 

we are currently working on 
a feature called amphitheater 
which connects college 
students to extra curricular 
activities and events 
happening in their college. 

Right now most of the institutions we work with have an age-old bul-
letin board with ad-hoc, outdated information and no one point where 
students or college admin can access or update information. 

CasE study

a picTure of THe WorKsHeeT THaT culminaTed ouT of THe Team discussion.

Tool used: EvidEncE Planning, ProblEM dEfinition

organisaTion: tEEMac   

CounTry: india

seCTor: EdUcation

role: dirEctor

ConTaCT Person: tarUn MarKosE  

email: tarUnMarKosE@gMail.coM
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why we 
used the tool:
We had realised that we are very idealistic 
when it comes to building features within 
the Curiosity platform. We usually follow 
our gut instinct, even when the institutions 
do not see an explicit value in them. For a 
change, we thought we would adopt a more 
evidence based approach before we start 
building the Amphitheater feature.

We used a combination of Problem Defini-
tion and Evidence Planning. This was to 
both define and create a logical evidence 
based plan for the problem we are trying 
to solve. 

how we 
used the tool:
Two of my team mates and I printed out the 
worksheets and sat around a table with our 
notes and thoughts. The Problem Defini-
tion tool only helped us articulate what 
we already knew. The most interesting 
part was the last question "Can you think 
of this problem in a different way? Can 
you reframe it?" Sometimes you look at a 
problem and try solve it very linearly, this 
question helped us deliberate if there was 
a different way of looking at the problem 
itself. 

The Evidence Planning Worksheet was 
surprisingly interesting. When we started 
filling it out, we realised that we weren't 
convinced of the evidence backing the solu-
tion as well as the impact it could create. 
We ended up slightly confused about the 
direction and found ourselves arguing 
amongst each other. We haven't found 
the answers yet, but its still definitely a 
positive outcome. 

results oF 
usIng the tool:
This activity made us doubt something 
that we were absolutely sure of creat-
ing. It  helped us introspect and rethink 
an entire system we were going to create 
based on our intuition. It was a good exer-
cise because it helped us achieve a deeper 
understanding of what we were trying to do.

THe Team aT Teemac is a mix of people from domains of 
Web deVelopmenT, business and user experience design.

CasE study

It  helped us introspect 

and rethink an entire 

system we were going 

to create based on our 

intuition.
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I want to
develop a clear plan

by evaluating how  
I am doing and  

what my options are
}

swot analysIs

03
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inspired by
mindtools (1996) SWot Analysis. 

level oF INvolvemeNt

requires some dialogue with colleagues/
peers. Plan for some time to interact and fill out 
in collaboration over a day maybe.
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SWOT stands for Strengths, Weaknesses, Opportunities and Threats.  A 
swot analysis can be carried out for a specific project, organisation 
or even a whole sector. This analysis leads to a richer understanding of 
what the project or organisation can offer, the key weaknesses that need 
to be worked upon in order to succeed, and where to bring in external 
partners for assistance. 

Completing a SWOT Analysis involves identifying and mapping the inter-
nal and external factors that are assisting or hindering you in achieving 
your goal. The SWOT Analysis provides a good framework for reviewing 
current strategies and directions, or even to test an idea while exploring 
solutions. It is particularly helpful to do a SWOT Analysis before the start 
of a project.

what is it & 
why should 
I do it?

? How to uSe It

a sWoT analysis can be made for an entire organisation, but also 
for individual departments, programmes or even projects. complete 
each of the quadrants in the worksheet according to what you see 
as your or your organisation’s strengths and weaknesses as well as 
the external opportunities and threats that may help or hinder you.
Here are some tips to help you further:
Be prepared: get your facts and figures in place before you do 
the analysis. 
Be comprehensive: include all details, from the smallest ones 
(e.g. for issues at the most micro level like discussions in your 
team) to large ones (e.g. for new government regulation) that can 
impact your work.

Be self-critical:  sWoT analysis is there to stimulate critical re-
flection, not just to please yourself and/or others. be open and 
don't get defensive. it is normal to have weaknesses as well as 
strengths, and to see both threats and opportunities. Sometimes 
talking about weaknesses or threats can even help you recognise 
strengths and opportunities.
Test your analysis with others: include others or maybe even ask 
an outsider (like your partner organisation) to do the same exercise 
and compare their views with your findings.
Repeat the analysis: as you go on with your work, new learnings 
and factors are bound to come up. re-visit the sWoT analysis to 
align your work and its course once every quarter or twice a year.
Use it as a guide: don’t rely on sWoT too much – it’s a guide that 
can help scope the way for further development.

03
swot analysis

internal     factors
external     factors

Strengths

opportunities

weaknesses

threats
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internal     factors
external     factors

swot analysis 

03
I want to develop a clear plan 
by evaluating how I am doing and what my options are

strengths
What do you do better than anyone else?
What makes you unique?
What unique or lowest-cost resources can you draw upon that others can’t?
What do people in your market see as your strengths?

opportunities
Do people have a need?
Do people prefer something else?
Are there any changes in technology?
Are there changes in government policy?

weaknesses
What could you improve?
What should you avoid?
What are things that users might see as weaknesses?

threats
What challenges do you face?
What are your competitors doing?
Is changing technology making things difficult?
Is there an issue with finances?



I want to
develop a clear plan

on how to grow 
my idea into 

something bigger
}

BusIness model canvas
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created by
osterwalder A., Pigneur Y (2010) Business model Generation

level oF INvolvemeNt

more complex tool that should ideally be 
done over a few days. Given the strategic nature 
of the inputs/outputs, this needs consultations 
with seniors, peers and ideally needs to be 
revised after a first pass.
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The Business model canvas is a one page overview that lays out both 
what you do (or want to do), and how you go about doing it ; enabling 
structured conversations around management and strategy by laying 
out the crucial activities and challenges involved with your initiative 
and how they relate to each other. This visual format, first introduced by 
Osterwalder and Pigneur, is useful for both existing and new organisa-
tions and businesses. Existing programmes can develop new initiatives 
and identify opportunities while becoming more efficient by illustrating 
potential trade-offs and aligning activities. New programmes can use it 
to plan and work out how to make their offering real. 

The individual elements prompt thoughts within the separate activities 
or resources, while the capability to have the complete overview encour-
ages fresh perspectives and ideas about how those pieces fit together. This 
structure also helps to keep group discussions more focused and bring 
everyone onto the same page.

what is it & 
why should 
I do it?

? How to uSe It

To make a business model canvas, the easiest way to start is by 
filling out what you do. This helps keep the focus on your main 
goal as you fill out the other building blocks of the canvas. from 
there you can build on that goal and see how it can be achieved by 
adding details about the other activities and resources you have. 

Start from a blank canvas and add notes with keywords to each 
building block of the canvas. if you use ‘sticky notes’ for this, you 
can move ideas around as you fill out each building block in the 
canvas. You may want to colour-code elements related to a specific 

client segment.
However, be careful not to fall in love with your first idea and 

instead sketch out alternative business models for the same prod-
uct, service, or technology. 

You could even practice and learn new ways of doing things by 
mapping out new/innovative business models that you admire or 
come across.

04
BusinEss ModEl Canvas

who will 
help you?
kEy PartnErs

what do 
you do?
valuE 
ProPosition

who do 
you help?
CustoMEr 
sEgMEnt

How do 
you do it?
kEy aCtivitiEs

How do 
you  
interact?
CustoMEr 
rElationsHiPs

what 
do you 
need?
kEy rEsourCEs

How do 
you reach 
them?
 
distriBution 
CHannEls

what will it cost?
Cost struCturE

How much will you make?
rEvEnuE strEaM

start
HErE
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BusinEss ModEl Canvas

04

who will help you?
kEy PartnErs

Who are your key partners/suppliers?
What are the most important motivations  
for the partnerships?

what do you do?
valuE ProPosition

What core value do you deliver to your audience?
Which needs are you satisfying?

who do you help?
audiEnCE sEgMEnts

Which groups are you creating value for?
Who is your most important audience?

How do you do it?
kEy aCtivitiEs

What key activities does your value  
proposition require?
What activities are most important for your 
distribution channels, customer relationships, 
revenue streams etc?

How do you interact?
audiEnCE rElationsHiPs

What relationship does the target audience expect 
you to establish?
How can you integrate that into your work in terms of 
cost and format? 

what do you need?
kEy rEsourCEs

What key resources does your value proposition 
require?

How do you reach them?
distriBution CHannEls

Through which channel does your audience want to 
be reached?
Which channels work best? How much do they cost? 
How can they be integrated into your and your 
audiences routines? 

what will it cost?
Cost struCturE

What are the most important costs in your work? 
Which key resources/ activities are most expensive?

How much will you make?
rEvEnuE strEaM

For what value are your audiences willing to pay?
What and how do they recently pay? How would they prefer to pay?
How much does every revenue stream contribute to the overall revenues?

I want to develop a clear plan 
on how to grow my idea into something bigger 
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I want to
develop a clear plan

for working with other 
groups that have the same 

vision as me.
}

BuIldIng partnershIps map
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inspired by
tennyson R. (2003) 12 Phases in the Partnering Process, p4. In: the Partnering toolbook.

level oF INvolvemeNt

more complex tool that should ideally be 
done over a few days. Given the strategic nature 
of the inputs/outputs, this needs consultations 
with seniors, peers and ideally needs to be 
revised after a first pass.
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Many complex problems have several different yet related causes and 
effects - with several organisations from different sectors trying to solve 
things individually. With many organisations having limited resources, 
forming partnerships is a good approach to not only increase capability, 
but also your reach. Partnerships help build a common understanding, 
and harness the knowledge which might be spread across various differ-
ent perspectives. 

Building partnerships takes a lot of effort from all those involved. It often 
takes a considerable investment of time to build the high quality work-
ing relationships that underpin effective collaboration. The Building 
partnerships map breaks the process into steps, so you can anticipate 
difficulties and challenges ahead.

what is it & 
why should 
I do it?

? How to uSe It

The building partnerships map describes a series of phases which 
a partnership might involve. The map indicates what is needed in 
each phase to make such partnerships work, offering guidelines 
rather than rules. Each phase, as outlined on the worksheet, is 
important and should not be neglected if the partnership is to 
remain balanced and on course to achieve its goals. 

To work well, partnerships need to be mutually beneficial to 
the partners involved. 

You can use the building partnerships map to analyse at what phase 
of partnership you and your partner are, so that you can move 
through the next phases to build a strong partnership together. 
• identify the stage that shows where you are at
• identify the stage where you would like to be
• Use the template as a map to build a pathway towards that stage

The mapped pathway gives an outline of the activities that need 
to be done in between.

05
Building PartnErsHiPs MaP

Scoping

Sustaining or  
terminating

Identifying

Institutionalising

Building

revising

planning

reviewing

managing

measuring

resourcing

Implementing

1 2 3

101112

4

9

5

8

6
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Building PartnErsHiPs MaP

05

scoping
Understanding the challenge; gathering information; 
consulting with stakeholders and with potential 
external resource providers; building a vision of / for 
the partnership

sustaining or  
terminating
Building sustainability or agreeing on an appropriate 
conclusion

identifying
identifying potential partners and - if suitable 
- securing their involvement; motivating them 
and encouraging them to work together

institutionalising
Building appropriate structures and mechanisms for 
the partnership to ensure longer-term commitment 
and continuity

Building
Partners build their working relationship through
agreeing with the goals, objectives and core 
principles that will underpin their partnership

revising
revising the partnership, programme(s) 
or project(s) in the light of experience

Planning
Partners plan programme of activities and 
begin to outline a coherent project

reviewing
reviewing the partnership: what is the impact 
of the partnership on partner organisations? 
is it time for some partners to leave and 
/ or new partners to join?

Managing
Partners explore structure and management of their 
partnership - medium to long-term

Measuring
Measuring and reporting on impact and 
effectiveness - outputs and outcomes. 
is the partnership achieving its goals?

resourcing
Partners (and other supporters) identify and 
mobilise cash and non-cash resources

implementing
once resources are in place and project details 
agreed, the implementation process starts - 
working to a pre-agreed timetable and (ideally) to 
specific deliverables

I want to develop a clear plan 
for working with other groups that have the same vision as me. 

1 2 3

101112

4

9
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8
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I want to
develop a clear plan

by improving 
upon what I’ve 

done before
}

learnIng loop
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inspired by
IDeo (2011) Deliver: Create a learning plan, p145. In: IDeo, Human Centered Design toolkit. edition - 2. london: IDeo. 

level oF INvolvemeNt

fairly simple, self administered tool
needs relatively less time.
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Learning is an ongoing cyclical process. The learning loop is a tool that 
helps you to define how the work you do now informs what you do next. 
It provides a high-level perspective on how implementing social change 
can be broken down into a gradual process of iterative cycles. 

The worksheet, inspired by the Learning Plan from IDEO (2011), describes 
four different stages that your work might pass through in a cycle of con-
tinual improvement. Using this tool can help understand the different 
phases involved when trying to implement your ideas. By reflecting on the 
process involved, it can help you to understand what to do next. 

what is it & 
why should 
I do it?

? How to uSe It

This tool offers you a framework to plan with and work in. Each of 
the four components relate to the methods, systems and processes 
that your organisation works with. it helps you check whether your 
organisation actually learns from its experiences (both success 
and failure) and is improving continuously. 

Use the Learning Loop worksheet to make notes in each of the 
four quadrants. There is no strict start or end to this process - you 
could use the worksheet to plan a new project or make notes on 
a current project. Essentially the learnings you gain by collecting 
stories, feedback or outcomes will help you to reconsider and 
improve the next steps in your process.

06
lEarning looP

collect 
stories and 
insights

prioritise 
feedback and 
solutions

track 
indicators 
and progress

review 
outputs and 
impact
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lEarning looP
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I want to develop a clear plan 
by improving upon what I’ve done before

Collect stories and insights
ASSESS NEEDS & CONTExT | DEvELOP BASELINE | GAIN INSPIRATION

Prioritise feedback and solutions
CHOOSE IDEAS | ITERATE SOLUTIONS | DEvELOP IMPLEMENTATION PLAN

track indicators and progress
EvALUATE SOLUTIONS | IDENTIFy UNINTENDED CONSEqUENCES

review outputs and impact
EvALUATE ROI | CREATE NEW BASELINES | IDENTIFy NExT CHALLENGES
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Tool used: bUsinEss ModEl canvas

organisaTion: sbcsol - incUbadora dE EMPrEEndiMEntos solidarios   

CounTry: brazil

seCTor: EntrEPrEnEUrshiP and sKill dEvEloPMEnt

role: social dEsignEr

ConTaCT Person: rEnata MEndEs  

email: rEnatacM@Uol.coM.br

CasE study

TWo members from THe 'nÓ cego cia de palHaÇos' collecTiVe.

The Nó Cego Cia de Palhaços (‘ Palhaços’ translates to ‘clowns’ in Portu-
guese) is a group of four people who  believe in the power of clown train-
ing as a healing tool for ‘a society whose greatest need is 'the experience 
of love'. They work with the  Center for Psychosocial  Support (CAPS),  
where they use the craft of clowning (and other creative psychotherapy 
techniques) as a restorative instrument for members undergoing mental 
treatment and marginalised people who are physically or emotionally 
unstable. Their work relies heavily on skilled group coordinators who 
are passionate about craft and who desire recognition through social 
work, but still need to be incentivised through some professional income 
generation. 

currently the clowns have 
very scarce infrastructure 
(such as space for physical 
activity, financial support 
and marketing resources) 
and while they are extremely 
skilled and passionate about 
what they do, they are slightly 
disheartened by the lack of 
‘paid work’.
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renaTa explains THe differenT caTegorY Heads in THe 
adapTed business model canVas WorKsHeeT

why we 
used the tool:
The Nó Cego Cia de Palhaços are being 
incubated at the SBCSol Programme, 
where they are currently  figuring out 
ways to broaden their avenues and 
resources. Though their service is well fig-
ured out, the business aspect of the palha-
ços’ work is still in its embryonic stages. We 
decided to use the Business Model Canvas 
tool to create a new value proposition for 
the clowns, one that conveys they are a 
professional and competitive service while 
staying true to their rich history and experi-
ence. We wanted to make the foundation 
of this business plan as participatory as 
possible and included as many people we 
could to help us build the canvas. 

how we 
used the tool:
To make it more relevant to the palhaços’, 
we adapted the tool and added more con-
text specific questions to it. Then to help 
the ideas flow better, we broke the activity 
into 2 parts : 

Initial Brainstorm : We started the activity 
as a big group, the participants could pick 
any number of questions they wanted to 
answer, in any particular order. 

Detailing : After this first step, we put 
together teams of people with similar 
ideas and asked them to elaborate on each 
subject, particularly the value proposi-
tion. Breaking up into these panels helped 
the group create detailed content for the 
canvas. 

results oF 
usIng the tool:
The tool introduces the concept of ‘busi-
ness thinking’ to people who have no prior 
experience as entrepreneurs. It helped the 
palhaços organise their thoughts and was 
instrumental in helping them construct 
concrete goals for themselves and detailing 
out activities needed for each stage. Fur-
thermore, the tool provided an accessible 
language for everyone, even those with 
lower education. Guided by the questions 
on the canvas, we built a very solid value 
proposition, which guided the development 
of other areas of the business model.

the tool introduces the 

concept of ‘business 

thinking’ to people who 

have no prior experience 

as entrepreneurs. 

It helped the palhaços 

organise their thoughts 

and was instrumental in 

helping them construct 

concrete goals for 

themselves and detailing 

out activities needed for 

each stage.

CasE study

THe palHaÇos looKing aT THeir compleTed canVas and figuring 
ouT nexT sTeps for THeir reneWed business model
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Tool used: bUsinEss ModEl canvas

organisaTion: sbcsol - incUbadora dE EMPrEEndiMEntos solidarios   

CounTry: brazil

seCTor: EntrEPrEnEUrshiP and sKill dEvEloPMEnt

role: social dEsignEr

ConTaCT Person: rEnata MEndEs  

email: rEnatacM@Uol.coM.br

CasE study

(Top) arTisans creaTing crafT producTs in THe Wood WorKsHop;  (boTTom) THe parTicipaTorY business model canVas exercise WiTH THe communiTY. 

Based near the southern 
coast of Sao paulo, the criqué 
caiçara's formed by seven 
local residents, is part of a 
traditional community and is 
supported by the elos Institute 
and the ngo central artesol.

The aim of this community is to preserve the culture, the environment 
and generate job opportunities using artisanal know how. From caixeta, 
the wood that is native to the area, products are created using the ele-
ments found in Juréia (one of Brazil’s Ecological Stations i.e. preserva-
tion area). These include educational toys, accessories and home wares.
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why we 
used the tool:
We wanted to build the business on the 
existing strengths of the work - on what 
was already being done, and create a social 
business that is sensitive to the local envi-
ronment, community and the craft. We 
wanted to start building the foundation of 
a business plan with as much participation 
as possible so that the people who form the 
community also choose how their business 
would be. 

how we 
used the tool:
Until now the group was only looking at 
activities, but seeing all aspects of a busi-
ness laid out in one visual, helped us con-
nect the different elements and activities 
in the business. The key activities thus 
became the point from which we started 
filling out our Canvas. This exercise gener-
ated a flow chart that contained all areas 
of the business, and who is responsible for 
each of the areas.

results oF 
usIng the tool:
Having the business model laid out in a one 
sheet visual helped the group find connec-
tions between the different aspects of busi-
ness while also coming up with new ideas 
and even repurposing known information 
in a new way. The tool enabled discussion of 
each area of the business, which was espe-
cially important for Criqué Caiçara where 
different functions are performed by the 
same people due to it being a small group. 

Crique Caiçara is a family group which 
includes both young children and their 
mothers as part of their group. The Busi-
ness Model Canvas was key in the active 
participation of all, helping capture aspi-
rations of both older and younger partici-
pants in a short time. The tool is useful to 
facilitate introducing business concepts 
for the artisans, helping them acquire a 
more entrepreneurial outlook by focusing 
towards more concrete goals.

This workshop helped optimise our work: 
improving time management, helping 
better use of skills.

CasE study

we wanted to build 

the business on the 

existing strengths of 

the work - on what was 

already being done, and 

create a social business 

that is sensitive to the 

local environment, 

community and the craft.
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Tool used: swot analysis

organisaTion: sanErgy   

CounTry: KEnya

seCTor: wash (watEr, sanitation and hygiEnE)

role: sPEcial ProjEcts consUltant

ConTaCT Person: MariEllE schwEicKart  

email: MariEllE@sanEr.gy

“I am working on a project to diver-
sify the income streams of micro-
entrepreneurs in the community 
in which we work. I am actually 
well into this project and I wasn’t 
attempting to solve a problem, per 
se, but I thought that some of the 
tools could help me think through 
the next few stages of it. I used the 
SWOT Analysis tool as a self evalua-
tion exercise, but decided to change 
it a bit, by pretending I had filled it 
for my project 2 months ago.”

CasE study

THe filled ouT sWoT analYsis sHeeT for a producT sales projecT aT sanergY.

“this tool worked well and 
helped me view my project 
as holistically as possible 
and I think it would have 
been useful if I used it in the 
beginning of the project.”
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Tool used: bUilding PartnErshiPs MaP

organisaTion: fhi360 

CounTry: india

seCTor: PUblic hEalth, nUtrition and wash

role: tEaM lEadEr

ConTaCT Person: sUbbanaicKEr KrishnaswaMy  

email: sKrishnaswaMy@MPtast.org

The project anticipates that by 2015, 
Madhya Pradesh families and communi-
ties will benefit from an integrated package 
of high-impact and high-quality health 
services delivered in a coordinated, sus-
tainable and cost-effective manner and 
requires partnering with several stakehold-
ers (operating at a micro and macro scale) 
to help achieve this impact. 

We are currently in the process of identi-
fying various partners that will work in 8 
districts (serving a population of roughly 
72 million people) on various aspects of 
the programme : 
•  NGO Partners who are meant to carry 

out programme evaluations in the form 
of baseline and mid term research and an  
impact assessmentat the end of the project.

• Capacity building NGOs who develop and 
modify Participatory Learning Action 
(PLA*) modules and are also responsible 
for putting a management information 
system in place.

• An implementing partner for rolling out 
the PLA modules.

•  An agency to provide technical support to 
government counterparts, i.e. the State 
Livelihood Mission (SRLM), and help them 
identify a HR agency to recruit and manage 
the HR on behalf of the government.

why we 
used the tool:
Bringing these partners with varying 
levels and varying nature of involvement 
has proven to be a real challenge for us. 
We used the Building Partnerships tool 
to map out how to proceed with engaging 
with these four specific stakeholders, even 
before they have been identified. 

results oF 
usIng the tool:
This tool analytically separated several 
related concepts/dimensions to forging 
partnerships which needs to be kept in 
mind while building  them. It becomes very 
important to recognise these finer points 
so that none are missed out however small 
it may be.

*Participatory learning and action (Pla) is a form of 

action research. it is a practical, adaptive research strategy 

that enables diverse groups and individuals to learn, work 

and act together in a co-operative manner, to focus on 

issues of joint concern, identify challenges and generate 

positive responses in a collaborative and democratic 

manner.

CasE study

mptaSt (madhya pradesh 

technical assistance and 

Support team) is a part 

of the mp Health Sector 

reforms project (mpHSrp) 

and supports the State 

Health department  in 

achieving milestones for 

improved health, nutrition, 

water, sanitation and 

hygiene services in 16 

identified, underserved 

districts in the state of 

madhya pradesh, India.

THe Various dimensions of building parTnersHips for mpTasT programmes.
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the problem I was trying 
to tackle is that of under 
reporting/non-reporting of 
maternal and child deaths, 
which are crucial social 
indicators of public Health  
& nutrition. 

CasE study

a learning loop plan for THe sTaTe infanT and moTHer HealTH and nuTriTion programme managed bY mpTasT.

Tool used: lEarning looP

organisaTion: fhi360   

CounTry: india

seCTor: PUblic hEalth, nUtrition and watEr, sanitation & hygiEnE (wash)

role: tEaM lEadEr

ConTaCT Person: sUbbanaicKEr KrishnaswaMy  

email: sKrishnaswaMy@MPtast.org

I head the MPTAST that gives technical assistance and management support 
to Government of Madhya Pradesh, a central Indian State, covering the areas 
of Health and Family Welfare, Women Child Development and Panchayati Raj 
and Rural Development. 

This under reporting/ non-reporting leads to an even bigger problem of ham-
pering corrective measures that could actually help reduce the numbers of 
maternal and child deaths.
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why & how we 
used the tool:
I used the Learning Loop with the par-
ticipation of all the stake holders involved 
in finding a solution. The Monitoring and 
Evaluation (M&E) specialist along with 
my service delivery personnel visited one 
of the pilot districts to find out the pos-
sible channels for reporting the deaths of 
mothers and children more quickly. This 
was discussed with various stakeholders 
- grassroots health care workers, village 
level volunteers and the village level nutri-
tion workers to establish their awareness 
levels and the reasons for not reporting 
these cases.

results oF 
usIng the tool:
We then worked with the MCTS (Mother & 
Child Tracking System), which is an online 
monitoring software, developed by Govern-
ment of India with an objective to track 
the different services being provided/ to 
be provided to a pregnant mother right 
from conception until the baby is a year 
old. The problem and our learnings from 
the pilot district was then discussed with 
the District health authorities who agreed 
to try out a new system. The new system 
was also proposed to the state leadership, 
who readily agreed to it for monitoring 
maternal and child deaths. 

This would help in understanding the 
intra and inter district differentials and 
the factors that possibly contribute to this 
phenomenon and alert the authorities for 
taking timely action. This is a good tool 
that spells out the inter relatedness of a 
social phenomenon and how to address 
them in a very succinct manner. One can 
use it literally for any social indicator that 
requires a innovative solution.

We will be rolling out the concept very soon 
and are in the process of refining the con-
cept for buy-in from the State government, 
based on the pilot results from one district.

this is a good tool that 

spells out the inter-

relatedness of a social 

phenomenon and how 

to address them in a very 

succinct manner. 

one can use it literally for 

any social indicator that 

requires an innovative 

solution.

CasE study
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I want to
clarify my priorities

by learning 
from first hand 

experiences
}

experIence tour
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inspired by
Design Council (2011) Service Safari. In: Keeping Connected Design Challenge. 

level oF INvolvemeNt

more complex tool that should ideally be 
done over a few days. Given the strategic nature 
of the inputs/outputs, this needs consultations 
with seniors, peers and ideally needs to be 
revised after a first pass.
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Going on an experience tour means immersing yourself totally in a 
particular environment so you can gain a first-hand perspective of the 
situation or context. Experience Tours can help ‘ground’ your thinking ; 
they give you a clear perspective for developing ideas that are intimately 
connected with the people you’re working for. 

This tool provides a structure for reflecting upon and collecting insights 
from your first hand experiences. There are guidelines to help you focus on 
the experiences of the people you are trying to understand, and to collect 
the type of materials you will need afterwards to start developing ideas.

what is it & 
why should 
I do it?

? How to uSe It

Experience Tours are a good way to spark inspirations by learning 
first-hand about what makes a great experience - or even what not 
to do, in the event that you encounter a negative experience. as 
going on an Experience Tour often means being out and about, it 
may be difficult to make structured notes on a worksheet. Take a 
good look at the questions on the worksheet before you go out to 
get some prompts on the things to look out for.

You can either fill out the worksheet as the experience Tour 
progresses, or use it to jot down quick reminders and then sit 
down later to fill in all the details.

The idea is to really try and reflect upon the experience and un-
derstand the deeper layers - think about how it made you feel, as 
well as exactly what happened. You can complete one worksheet 
for every tour you make and later compare these to find relevant 
connections or even differences. 

The questions on the worksheet are examples, you can customise 
the worksheet to make it relevant to your work.

07
ExPEriEnCE tour

what is the focus 
for this tour?

what information 
is used?  
what's missing?

what works well?

what are the 
practices 
observed?

what products 
are used?

what doesn't work 
well?
what can be 
improved?

who is involved?

additional 
notes  
& remarks

what is the 
environment like?
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ExPEriEnCE tour
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I want to clarify my priorities 
by learning from first hand experiences

what is the focus for this tour? what information is used?  
what's missing?

what works well?

what are the practices observed?

what products are used?

what doesn't work well?
what can be improved?

who is involved?

what is the environment like?

additional notes & remarks
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I want to
clarify my priorities

by focusing  
on key critical  

issues
}

proBlem deFInItIon
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inspired by
Julier J., Kimbell l. (2012) Problem Definition. p30. In: the Social Design methods menu. 

level oF INvolvemeNt

fairly simple, self administered tool
needs relatively less time.
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defining a problem is a deceptively simple task - what at first seems 
to be the problem is often merely a symptom of a deeper problem. This 
tool works to both open a problem up - presenting it in a way that can be 
examined from a number of angles - as well as helping to define the wider 
context and associated issues involved. 

This is particularly effective when trying to focus a team of people on the 
key problems at hand. This tool has been designed to structure the analy-
sis of a particular problem in a way that makes good use of your time. It 
introduces a small set of key criteria by which an issue can be articulated 
and assessed, which makes the activity highly efficient. It also gives you 
a standardised way to compare several different problems which might 
seem to be very different on the surface.

what is it & 
why should 
I do it?

? How to uSe It

go through the problem definition worksheet individually or in 
small teams and reflect on a specific issue you have identified, 
exchanging thoughts while writing down your notes.  The key aim 
here is to capture, compare and discuss different viewpoints on 
the problem. You can then review the notes and discuss with your 
team members whether you are making the same assumptions, 
and whether you are framing things in the same way. 

This exercise may lead you to ‘reframe’ the problem you initially 
addressed – for example, what happens if you see older people 
as having capacities, rather than needs? reframing problems in 
such a way can offer clues to how the solution can take shape.

Working on a problem definition worksheet with not only your 

team members, but together with other stakeholders, will usually 
bring up new contexts. for instance, working with service users, 
staff or volunteers may provide a slightly different angle to the tool 
than when working with managers or entrepreneurs. feel free to 
experiment and rephrase questions in the worksheet to keep them 
relevant in such situations.
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ProBlEM dEFinition

what is the 
key issue 
you are 
trying to 
address and 
why is it 
important?

who is it a 
problem for?

what social/
cultural
factors  
shape this 
problem? 

what 
evidence do 
you have 
that this is 
worth the 
investment? 

can you 
think of  
this problem 
in a different 
way? can 
you reframe 
it?
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ProBlEM dEFinition
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I want to clarify my priorities 
by focusing on key critical issues

what is the key issue you are 
trying to address and why is 
it important?

who is it a problem for? what social/cultural factors  
shape this problem? 

what evidence do you have 
that this is worth the invest-
ment? 

Can you think of this  
problem in a different way? 
Can you reframe it?
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I want to
clarify my priorities

by breaking  
down a  

complex issue
}

causes dIagram
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inspired by
Namahn and Yellow Window Service Design, Design Flanders (2012) Cause Diagram. In: Service design toolkit. 

level oF INvolvemeNt

fairly simple, self administered tool
needs relatively less time.
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What is the root cause of a problem? Often there isn’t one simple answer. 
The bigger the problem, the more likely it is that the roots will be wide-
spread, and mapping out the causes can quickly get out of hand, making 
the task seem overwhelming. 

The causes diagram helps you think of a problem in a thorough manner 
and provides a structured way to analyse it. It pushes you to deconstruct all 
possible causes for the problem rather than the obvious ones. You can use it 
both to analyse a new problem and to highlight the gaps in an existing one.
 
It differentiates causes from effects or symptoms, giving you a better idea 
of the solutions needed to solve a problem permanently, and helps to build 
a shared understanding of what it is you’re working on.

what is it & 
why should 
I do it?

? How to uSe It

first, identify and write down the core problem you are trying 
to resolve.

Working your way from this starting point, write down the direct, 
underlying and contributing symptoms you see as a result of it. 
These may be people involved with the problem, systems, equip-
ment, materials, external forces, etc. Try drawing out as many 
contributing factors as possible. 

now fill out the causes that correspond to these symptoms. once 
the worksheet has been filled out, go through each symptom and 
cause with your team and consider if they are correctly placed, and 
discuss what you can learn from this in terms of clarifying your aims.

Be careful to not mix the causes of a problem with its symptoms 
as you note these down - a cause is the reason why something 
happens, while a symptom is usually what we see as the end result 
of the problem.

09
CausEs diagraM

core 
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CausEs diagraM
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I want to clarify my priorities 
by breaking down a complex issue
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direct 
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direct
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underlying 
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underlying 
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Contributing  
Factors

Contributing  
Factors
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I want to
clarify my priorities

by defining my  
goals and the path 

to reach them
}

theory oF change
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inspired by
Nesta (2011) theory of Change. 

level oF INvolvemeNt

requires some dialogue with colleagues/
peers. plan for some time to interact and fill out 
in collaboration over a day maybe.
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Setting up a theory of change is like making a road map that outlines 
the steps by which you plan to achieve your goal. It helps you define whether 
your work is contributing towards achieving the impact you envision, and 
if there is another way that you need to consider as well. 

The Theory of Change tool not only helps to clearly articulate and connect 
your work to your bigger goal, it also allows you to spot potential risks in 
your plan by sharing the underlying assumptions in each step. In large 
organisations, when there may be several projects running simultaneously, 
the Theory of Change helps to map these different projects first and then 
consider how they link and relate to each other. 

This tool can also aid in aligning team members to the larger end goal, and 
help them understand their role in achieving it.

what is it & 
why should 
I do it?

? How to uSe It

Start by noting down the main problem you want to solve, and 
also your long term vision on the change you want to accomplish. 
Then complete the other boxes, such as your key audience and 
your entry point to reach that audience. Try to be as specific as 
possible because it will help you to come up with more effective 
actions that you can take. 

Work outwards from your defining problem, and towards your 
long-term impact. Write down the people that are most affected 
by the issue that you’ve identified and who you hope to help with 
your work – this could be a small community group or a large 
organisation. Then think about where to start your work, you may 
need to find a place, a person or a thing that will be your first port 
of call. Try to think of some practical steps that you can take to 

make changes – like creating partnerships, or making tweaks to 
existing processes. Try to keep these as action-oriented as possible.

and finally, what would the immediate results or outcomes be? 
These could be tangible results that you can show to other people to 
clarify how your work is making a difference. List the key outcomes 
that your activity would lead to: these are the preconditions that 
you need to realise your vision. 

as you fill each of the boxes in the worksheet, it is critical to 
also reflect on the key assumptions that underpin these steps in 
your work. This may help you to spot potential risks or connections 
between the different projects.
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tHEory oF CHangE

what is the 
measurable 
effect of 
your work?

measurable 
effect?

measurable  
effect?

what are 
the wider 
benefits of 
your work?

wider 
benefits?

wider 
benefits?

what is the 
problem 
you are 
trying to 
solve?

what is the 
long-term 
change you 
see as your 
goal?

who is 
your key 
audience?

what steps  
are needed 
to bring 
about 
change?

what is your 
entry point 
to reaching 
your key 
audience?

key 
assumptions

key 
assumptions

key 
assumptions

key 
assumptions

key 
assumptions

key 
assumptions

stakeholders

start
HErE



Development Impact & YouPRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & You PRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & YouPRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & You PRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

what is the mea-
surable effect of 
your work?

Measurable effect?

Measurable effect?

what are the wider 
benefits of your 
work?

wider benefits?

wider benefits?

tHEory oF CHangE

10
I want to clarify my priorities 
by defining my goals and the path to reach them

what is the 
problem you are 
trying to solve?

what is the long-
term change you 
see as your goal?

who is your key 
audience?

what steps are 
needed to bring 
about change?

what is your entry 
point to reaching 
your audience?

kEy assuMPtions kEy assuMPtions kEy assuMPtions kEy assuMPtions kEy assuMPtions kEy assuMPtions stakEHoldErs
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Tool used: ProblEM dEfinition, caUsEs diagraM

organisaTion: UndP UzbEKistan   

CounTry: UzbEKistan

seCTor: coMMUnity oUtrEach / EdUcation

role: coMMUnity oUtrEach sPEcialist

ConTaCT Person: andrEas KarPati  

email: andrEas.KarPati@UndP.org

The Children’s Sports Fund is particularly concerned 
about the participation of girls from rural areas in 
sports, who often miss out on the benefits of doing 
sports due to a lack of parental awareness, encourage-
ment or even permission. Despite major investments 

into infrastructure and programmes guaranteeing 
free access to sports facilities, how do we get people 
to use the facilities?

CasE study

WorKsHops WiTH sTudenTs To idenTifY problems and releVanT causes for under-parTicipaTion of scHool sTudenTs in local sporTs programmes.

development fund of 
children’s Sport under the 
ministry of public education 
in uzbekistan was concerned 
that despite a large-scale 
investment programme into 
sports complexes, the use 
of these facilities has been 
below expectations, especially 
outside tashkent.
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why we 
used the tool:
We organised a workshop on social innova-
tion with young citizens - students from 
a local partner university, focused on the 
‘sport for social inclusion’. Promising  proj-
ect proposals that come out of this, were 
eligible to be considered for a small grant 
award of up to $1,500. While making these 
project proposals, we used a number of 
tools such as Target Group, Personas to 
think about the users and Problem Defini-
tion, Causes Diagram to think about pos-
sible problems and solutions. 

The tools were chosen along three main 
criteria: 
1. Suitability for a small-scale volunteer 

project without commercial elements.
2. Applicable for an early, pre-prototyping 

stage of the social innovation process (em-
phasis on ideation, problem definition, 
working out users).

3. Can be carried out in less than an hour in 
a classroom/workshop setting.

how we 
used the tool:
We used Problem Definition and Causes 
Diagram in a workshop to help encour-
age students think more broadly about the 
problem, and possible solutions. However, 
it was only after encouraging students to 
ask successive ‘why’ questions that the 
exercise really led to new insights. Often 
they would jump ahead without identify-
ing more nuances and identify ‘economic 
problems’ or ‘traditions’ as second-order 
causes. Once encouraged to be more spe-
cific however, they found interesting and 
sometimes unexpected causes for low par-
ticipation in sports, including for example 
the fear of injuries (in conjunction with 
low standards of health services) or lack of 
street lighting (in conjunction with safety 
concerns). 

results oF 
usIng the tool:
The Problem Definition tool aids to define 
and to realise a certain problem more 
deeply, and the Causes Diagram helps col-
lect all factors and causes of that problem, 
so one is able to tackle it. Using the tools 
helped to familiarise ourselves with the 
problem and root out actionable causes, 
some of which were unexpected and new 
to us.

using the tools helped to 

familiarise ourselves with 

the problem and root out 

actionable causes, some 

of which were unexpected 

and new to us.

CasE study
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final THeorY of cHange WorKsHeeT THaT culminaTed from THe group exercise.

I have been working with fh i360 in assisting the Government of Madhya 
Pradesh (MP) to implement MPHSRP (Madhya Pradesh Health Sector 
Reforms Programme) since a year. 

MCTS (Mother & Child Tracking System) is an online monitoring soft-
ware which has been developed by Government of India with an objec-
tive to track the diff erent services being provided/ to be provided to a 
pregnant mother right from conception until the baby turns one year old. 

Madhya Pradesh, a state in central India has very high infant and mother 
mortality rates, compared to the national average. Our programme helps 
strengthen the system and we work closely with the Health Department, 
WCD (Women & Child Development) & PHED (Public Health Engi-
neering Department) departments aiming to reduce MMR (Maternal 
Mortality Ratio), IMR (Infant Mortality Ratio), Malnutrition & TFR 
(Total Fertility Rate) in the state of Madhya Pradesh in India. 

The tracking system still needs to be worked upon further before it can 
be implemented.

CasE study

using THe THeorY of cHange and causes diagram Tool WiTH THe auxiliarY nurse midWife, blocK projecT manager and mulTi purpose WorKer in THe 
Village. 

Tool used: thEory of changE, caUsEs diagraM

organisaTion: MP tEchnical assistancE and sUPPortivE tEaM (MPtast)  

CounTry: india

seCTor: PUblic hEalth, nUtrition and watEr, sanitation & hygiEnE (wash)

role: district ProjEct coordinator

ConTaCT Person: ravi KoMMUri  

email: rKoMMUri@MPtast.org
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why we 
used the tool:
My team mates and I used the Theory of 
Change and Causes Diagram in one com-
bination and SWOT Analysis, Question 
Ladder and the Critical Task list in another 
combination. Our aim was to find ways to 
strengthen the usage of the MCTS software 
and also re-define roles, incentives and 
contingency strategies for all the people 
and stakeholders responsible for its func-
tioning. We did this by first using a set of 
tools to re-visit and resolve the problem at 
hand, and then using another set of tools 
to identify potential team members and a 
critical pathway to implement our solution. 

how we 
used the tool:
We tested these tools as a pilot in one of 
the villages in Jabalpur district, Madhya 
Pradesh. First, I explained the purpose of 
doing the whole exercise to my team and 
with their help tried to get an idea of : 
•  exactly what is going on?
•  who are the people involved and what 

their roles are?
•  what are the bottlenecks that we should 

work towards to solve the issue?  

We then used a combination of  Theory of 
Change and Causes Diagram.

tHeory of cHange

To give a clear idea on what is planned 
for change – i.e. updating the service in 
the MCTS system and how it affects their 
everyday work, how it will help the Pro-
gramme Manager for decision making and 
how it is going to impact the  overall Infant 
Mortality Rate over a period of time.

cauSeS dIagram

Identify the bottlenecks which are hinder-
ing the MCTS service from updating. To 
learn from all the root issues and devise a 
better solution accordingly. 

results oF 
usIng the tool:
The Theory of Change tool helped the team 
understand that even their role as grassroot 
workers can contribute to a larger change 
over time. This was key to achieve any suc-
cess for the programme and helping create 
an attitude change towards their work. The 
tool also helped iron out inefficiencies in 
the current system in a holistic manner. 

The Causes Diagram helped the team 
realise that while there exists a messy array 
of convoluted issues, distilling it to the one 
or two more important and actionable 
problems was a better strategy. This tool 
helped the team understand and define the 
cause of current inefficiencies in a struc-
tured manner and helped them identify 
what to work towards to fix a core problem.

CasE study



Development Impact & YouPRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & You PRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & YouPRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & You PRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

We have been having problems  boosting individual per-
formances within the Sales and Operations team in our 
organisation.

Realising that these are often linked to the larger system, we 
decided to look at the whole Sales and Operations element 
of the business and form a coordinated change programme. 

We have been holding a series of workshops to do this and 
I thought the Causes Diagram may help us identify issues, 
understand them and their causes, and subsequently search 
for solutions.

CasE study

Tool used: caUsEs diagraM

organisaTion: sanErgy   

CounTry: KEnya

seCTor: watEr, sanitation & hygiEnE (wash)

ConTaCT Person: siMon dixon  

email: siMon@sanEr.gy

we adapted the tool to suit our way of 
presentation and with the outputs we have 
moved forward to the planning stage wherein 
we now begin to address the core issues 
informed by the causes.
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I want to
collect input from others

by observing and 
learning from 

everyday life
}

people shadowIng

11
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inspired by
lovlie l.,Reason B.,Polaine A. (2013) Service Design: From Insight to Implementation. p54-p57. Rosenfeld media

level oF INvolvemeNt

requires some dialogue with colleagues/
peers. Plan for some time to interact and fill out 
in collaboration over a day maybe.
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shadowing means just that - becoming someone’s shadow for a while. 
Following someone, or a group of people, as they live their everyday life, 
or go about their daily work helps to understand the environment they are 
a part of. It also allows you to observe for yourself the contextual details 
that can influence a person’s behaviour and motivations. 

Often doing some Shadowing at the start of a project helps to familiarise 
yourself with a certain practice or group of people. People’s everyday 
life can be so habitual that some issues may not be as apparent to them - 
sometimes observing them can reveal hidden aspects that might be the 
core issue or even possible solution. These observations can act not only 
as inspiration but also a guide to help reach the core of how your work 
impacts people.

what is it & 
why should 
I do it?

? How to uSe It

Shadowing involves making many choices - not just who to follow, 
but also when and how to be actively involved when you get there. 
You also need to think about the kind of things you’re looking out 
for, and the ways in which you might want to record what you find. 
The key is preparation - balancing the need to structure what you 
find while staying open to the unexpected. This tool includes a 
quick checklist and a format to note down these findings. 

This worksheet indicates some of the things you might want to 
record when shadowing. don’t be afraid to experiment - whether 
you’re silently observing or actively involved will very much depend 
on each situation you’re in. fill out the worksheet for each person 
you follow. ask your team to fill out a similar sheet for each person 
they follow. This is a structured way to compare your observations 
across the various ‘participants’ you and your team shadowed.

The observations you find relevant depend on the focus of your 
project. These could be about the people they meet, places they 

go to, or how they organise their life. feel free to customise the 
boxes on the worksheet - the ones here are examples to trigger 
some ideas. 

it might be a good idea to ask a person’s permission in case you 
want to follow them closely, though it is also possible to observe 
your participant from a distance. This may depend on what is 
socially accepted within the specific situation or culture. please 
do respect the person’s space and make sure they are comfort-
able. You don’t want to break the natural flow of how they go about 
their everyday life.

11
PEoPlE sHadowing

where & when

who

key findings

likes

activities

dislikes

objects

Habits

Space
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PEoPlE sHadowing

11
I want to collect input from others 
by defining my goals and the path to reach them

where & when
loCation:

datE: 

tiME:

who
PErson sHadowEd:

agE:

gEndEr:

rEason For sHadowing:

key findings

likes
eg.: observations on personal preferences

activities
eg.: observations on actions triggered by situation

dislikes
eg.: observations on particular concerns

objects
eg.: observations on the use of specific objects

Habits
eg.: observations on existing routines

space
eg.: observations on the effect of the environment
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I want to
collect input from others

in a conversation  
that uncovers  

their perspective
}

IntervIew guIde

12
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inspired by
IDeo (2012) Develop an interview approach p58. In: Human Centred Design toolkit. 

level oF INvolvemeNt

requires some dialogue with colleagues/
peers. Plan for some time to interact and fill out 
in collaboration over a day maybe.
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The easiest way to understand a person is to speak to them. Interviews are 
a way to connect with people; an opportunity to hear them describe their 
experiences in their own words. Speaking to people about their everyday 
lives can help you define and describe the problems they face, understand 
the environment they’re part of, and even picture the ways in which you 
can reach them. Interviews can also act as evidence for why your work is 
needed or what impact your work is creating.

Getting what you want from an interview however can be harder than you 
think - what people say and what they actually do are often very different 
things. Establishing an in-depth understanding of a particular experience 
might take some time, and requires a series of questions and activities as 
part of a conversation. Even a short interview can provide a huge amount 
of information, with masses of material quickly piling up when you start 
speaking with several people. The Interview guide acts like a checklist 
to help you prepare a game-plan for an interview.

what is it & 
why should 
I do it?

? How to uSe It

This worksheet is an example of how you can prepare your inter-
view. depending on the focus of the project, this can also contain 
other items. 

There is usually a mix of practices as well as underlying motiva-
tions you want to explore. focus your questions on asking ‘What’ 
and ‘How’ and then probe deeper into people’s motivations by 
asking ‘Why’.

You could follow this three step framework to structure your 
interview:
Open Up: make the participant feel at ease with ‘warm-up’ ques-
tions they are comfortable with. (for e.g. Household demographics; 
Who does what in the household? some recent anecdotes related 
to the topic.)
Go Broad: prompt bigger, wider thinking on related issues that 
they may not normally address on a daily basis. (aspirations for 
the future, How are things connected?)
Probe Deep: dig deeper on the challenge at hand and prompt 
with challenging ‘what if’ scenarios.

There are various ways to elicit and document information during 
an interview. make sure to prompt participants to be specific in 
clarifying their preferences and motivations. You may ask people 
to simply tell you, but you could also invite them to show things, 
or maybe make a drawing of particular practices they have (e.g. 
where is your favourite spot in the room? What is your favourite 
object in the house?)

Before you do the actual interview, it is wise to practice with 
your team to get a sense of how to frame the questions for better 
response. also think about how you would use these interviews 
later. This is especially useful if several people will be conducting 
the interviews.

12
intErviEw guidE

Show me

think aloud Be specific

draw it
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intErviEw guidE

12
I want to collect input from others 
in a conversation that uncovers their perspective

show me
If you are in the interviewee’s environment, ask him or her to show you the 
things they interact with (objects, spaces, tools, etc). Capture pictures and 
notes to jog your memory later. Or, have them walk you through the process.

think aloud
As they perform a process or task, ask participants to describe aloud what they are thinking. This helps uncover their motivations, concerns, perceptions 
and reasoning.

Be specific
People often generalise about what’s typical and leave out rich important details. Instead, ask people to talk about a specific period of time. Instead of 
what’s your typical day like, ask them what happened yesterday.

draw it
Ask participants to map out their activities and experiences through sketches and diagrams. This is a good way to debunk assumptions and reveal how people perceive and order their activities.
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I want to
collect input from others

by getting to 
the heart of what 
motivates people 

}

QuestIon ladder

13
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inspired by
Project Innovation (2012) Question. In: Social Innovation toolkit.

level oF INvolvemeNt

fairly simple, self administered tool
needs relatively less time.
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How do you know the right question to ask? Sometimes reaching the right 
answer means thinking more about the kind of questions you’re asking. 
It might sound simple, but focusing on what you’re asking someone is 
essential for reaching a deeper understanding. The Question ladder 
is an interview technique that helps you to hone in on a certain topic by 
asking a series of questions about different aspects related to that topic. 

This tool is a quick and easy way to start asking your questions in a few 
different ways, and to start combining questions in order to reach more 
complex answers. It provides a structured overview of what goes into a 
question; it shows how to combine a range of who, what, where, when, why 
and how questions coupled with the words like is, did, can, will, would and 
might. This makes it much easier to think about the best way to get to the 
heart of the issue at hand, and to build chains of questions that will allow 
you to gradually reach the heart of more complex issues.

what is it & 
why should 
I do it?

? How to uSe It

While making a questionnaire or before going for an interview, 
this worksheet can be used as a series of possible questions from 
which a final set can be chosen. Use this to practice approaching 
and exploring an issue through various directions.

once you have gained some experience with using this technique, 
you might find yourself automatically using it in conversations or 
interviews you conduct with people. 

13
QuEstion laddEr

who is

what is

where is

when is

why is

How is

who did

what did

where did

when did

why did

How did

who can

what can

where can

when can

why can

How can

who will

what will

where will

when will

why will

How will

who would

what would

where would

when would

why would

How would

who might

what might

where might

when might

why might

How might

simple questions complex questions
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QuEstion laddEr

13
I want to collect input from others 
by getting to the heart of what motivates people 

Who is

What is

Where is

When is

Why is

How is

Who did

What did

Where did

When did

Why did

How did

Who can

What can

Where can

When can

Why can

How can

Who will

What will

Where will

When will

Why will

How will

Who would

What would

Where would

When would

Why would

How would

Who might

What might

Where might

When might

Why might

How might

siMPlE QuEstions CoMPlEx QuEstions

is

H
o

w

did

w
h

y

Can

w
h

en

will

w
h

er
e

would

w
h

at

Might

w
h

o



Development Impact & YouPRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & You PRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & YouPRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & You PRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

I want to
collect input from others

to ensure my work 
is relevant to the people 

I’m working for
}

storyworld

14
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inspired by
Julier J., Kimbell l. (2012) Storyworld. p24. In: the Social Design methods menu. 

level oF INvolvemeNt

more complex tool that should ideally be 
done over a few days. Given the strategic nature 
of the inputs/outputs, this needs consultations 
with seniors, peers and ideally needs to be 
revised after a first pass.
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Qualitative data collected through interviews and observations can be 
incredibly rich. A structured way of documenting this for analysis and 
communication is very important. The storyworld tool provides a useful 
way to highlight the most relevant insights from your research. It helps 
you do this without being overwhelmed with details, showing you how to 
structure your documentation so that the discussions you have afterwards 
are in tune with the learning requirements.

The tool enables you to bring part of a person’s world with you once you 
start designing a solution that is addressed to them. It allows you to create 
stories that make people easier to relate to - often closely matching the 
colour and complexity of somebody’s everyday life. These stories can be 
key triggers to inspire creative ideas.

what is it & 
why should 
I do it?

? How to uSe It

You can use storyworld as an input for a creative workshop. fill 
out the worksheet in advance, to provide a structured profi le that 
is relevant to the topic. This off ers a useful starting point for a 
brainstorm on ideas for new solutions.

You can also use storyworld as a workshop activity by fi lling out 
the sections of the worksheet together with your team, while going 
through selected data from your research. This enables the team 
to develop a joint understanding of a person and his/her world.

in some situations you can even use storyworld as a research 

tool by taking the worksheet to an interview with someone. Together 
map out the diff erent aspects of themselves and their life as part 
of your conversation. This works particularly well with active and 
creative research participants. 

14
storyworld

profi le
context

Self

memorable 
quotes

notes on 
things that 
stood out

connections and relations

perceptions

objects and places

aspirations
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Profi le
Add a picture or drawing that represents the person

storyworld

14
I want to collect input from others 
to ensure my work is relevant to the people I’m working for

ContextContext

selfself

naME

agE

gEndEr

FaMily

living ContExt

work

Play

Memorable quotes

notes on things that stood out

Connections and relations
Who is this person connected to? How?
(Include people and organisations)

Perceptions
What does this person think or believe about themselves and the world 
around them?

objects and Places
What physical and digital objects is this person connected to?
How, where and when?

aspirations
How does this person think about their involvement in change? 
What shapes this?
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we were devising an interview guideline 

to collect information on a certain group 

of government officials and whether they 

should be the recommended channel for 

implementing a social marketing campaign. 

we needed to get honest feedback from 

them and those around them about how 

appropriate they were to serve this role.

CasE study

Tool used: intErviEw gUidE, QUEstion laddEr

organisaTion: idE    

CounTry: caMbodia

seCTor: rUral PovErty rEdUction

role: innovation lEad

ConTaCT Person: yi wEi  

email: ywEi@idE-caMbodia.org

why we 
used the tool:
We used the Interview Guide 
and the Question Ladder tool 
in tandem to help us take stock 
- making sure we got all the pos-
sible questions out there first, 
then organising them according 
to the purpose of the question, 
and then finally by level of com-
plexity.

how we 
used the tool:
We used the tool as a guide to 
help organise our questions. The 
most helpful aspect was probably 
how the tool organised the ques-
tions according to complexity. In 
the Cambodian context, asking 
a question will most likely not 
get you the answer right away. 
Rather, you have to ask the same 
question in several different 
ways, and understanding which 
questions are most complex 
helped to remind us to ask ques-
tions as simply as possible first. 

results oF 
usIng the tool:
We were able to ask questions as 
directly as possible without get-
ting too complex in the beginning 
with more abstract ideas such as 
conditionals.
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CasE study

Tool used: QUEstion laddEr

organisaTion: digital grEEn 

CounTry: india

seCTor: ict in agricUltUrE

role: assistant softwarE EnginEEr

ConTaCT Person: niKita dagar  

email: niKita@digitalgrEEn.org

The databases of these farming videos are created by our internal teams 
and their management is the most critical part of our work. Currently 
we use an internally developed technology for video management, 
that is not very user friendly and intensive on time and effort. We were 
trying to design an internal survey through which we wanted to know 
the problems currently faced by our staff in using the current tools.

digital green uses Ict to curate and share best 

practices (in the form of videos created by 

agriculturists) among rural farmers in India.

why we 
used the tool:
We used the Question Ladder 
tool because we wanted to con-
struct some very specific ques-
tions as a warm-up and then 
move to open ended questions 
that would be complex but more 
revealing. The responses to this 
activity would help the software 
team understand how to make 
the internal video management 
activity more effective and effi-
cient. 

how we 
used the tool:
We used this framework in the 
worksheet to design questions for 
an internal survey that we issued 
to internal programme teams to 
assess their process of entering 
data, uploading videos and map-
ping them. It worked very well 
because it was straightforward 
and we were able to design the 
questionnaire at many differ-
ent levels of complexity, which 
we found opened up our line of 
questioning. 

results oF 
usIng the tool:
We were able to design our survey 
in a more structured manner. 
Some example questions that 
we constructed are:
• Why is it important, or not im-

portant, for Digital Green to 
have a copy of all videos?

• In the future, who might want 
to create collections on our 
website?

• Is it likely that someone might 
forget to link an uploaded video's 
youtube id in COCO?

conducTing a surVeY WiTHin our Video managemenT and sofTWare Team WiTH THe QuesTion 
ladder Tool. 



Development Impact & YouPRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & You PRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & YouPRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & You PRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

I want to
know the people I'm 

working with
  by clarifying relationships 

between stakeholders
}

people & connectIons map

15
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level oF INvolvemeNt

inspired by
Namahn and Yellow Window Service Design, Design Flanders (2012) Stakeholder mapping. In: Service design toolkit. 

more complex tool that should ideally be 
done over a few days. Given the strategic nature 
of the inputs/outputs, this needs consultations 
with seniors, peers and ideally needs to be 
revised after a first pass.
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The people & connections map is a quick and simple way to visualise 
exactly who you are trying to reach and how. It gives you an overview of 
all the different individuals and organisations involved in what you do. 
It allows you to develop a clearer picture of how all the different people 
and organisations relate both to your work and each other. These might 
include the people or communities you work directly with; the various 
bodies from which you receive (or are seeking) funding; or your own peers, 
local communities and even international support networks.

The People & Connections Map can be a great resource when sharing what 
you do and how it links together within the community of stakeholders 
that surround you. This tool is based on the orginal Stakeholder Spider-
gram developed by the Helsinki Design Lab, and further inspired by the 
Stakeholder Mapping tool by Namahn and Yellow Window.

what is it & 
why should 
I do it?

? How to uSe It

Start by noting down your target audience, including beneficia-
ries, users or customers who would benefit from your work, in 
the centre of the worksheet. Then work your way from the centre 
towards the outer layers, mapping other people and organisations 
that are related to the work you do. These could be people and 
organisations that are responsible alongside you for implementing 
or delivering your work. 

By organising the people and organisations that are related to 
your work across the concentric circles, you can indicate which 
of them are closer or farther away from the target audience. The 
closer to the core, the more influential they are. The closer to the 
outside, the farther away they are.

in addition it helps to further organise the people and organisations 
on the map by clustering them in sections that express specific 
networks, sectors or interest areas. for instance a section with all the 
people and organisations involved with health, safety, environment 
or education. choose sections that are relevant to your situation.

once the worksheet has been filled, go through each person 
and organisation on the map with your team and, if necessary, 
reposition them into the circle and section that the team agrees 
fits most. This review will give you a useful starting point to discuss 
which relationships or connections are key, and which may need 
extra attention. By clearly marking out these fields in the map you can 
highlight and communicate the main focus for your work.

15
PEoPlE & ConnECtions MaP

start
HErE
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15
I want to know the people I'm working with
by clarifying relationships between stakeholders PEoPlE & ConnECtions MaP

eacH section can Be Used for
toPics sUcH as Belonging, 
self - actUalisation, HealtH, 
safety, enivronMents etc.

targEt 
audiEnCE

otHer staKeHolders

local coMMUnity

national

international
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I want to
know the people I'm 

working with
 by better defining who 

I am trying to reach
}

target group
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level oF INvolvemeNt

inspired by
Nesta (2009) Worksheet 3a: Your Customers. In: Creative enterprise toolkit. 

more complex tool that should ideally be 
done over a few days. Given the strategic nature 
of the inputs/outputs, this needs consultations 
with seniors, peers and ideally needs to be 
revised after a first pass.
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How to gain better insight into the groups of people you want to cater 
to, and the kind of needs they have, is a fundamental question for every 
project or organisation. This tool is a quick and easy way to work out an 
overview and develop an understanding of the different people your work 
might reach, and the resources you need to do so.

target group is probably best used when you are trying to work out 
some initial ideas about who you want to cater to, and why. It is also a nice 
and effective way to share this information with others.

what is it & 
why should 
I do it?

? How to uSe It

fill out the worksheet by considering the needs of the people or 
organisations you are catering to. continue with adding notes to 
describe the potential groups that may be interested in your work, 
or who may benefit from it. also try to think about other people 
or organisations who might also benefit from, or have interests/
needs that can be connected to your work. These could be dif-
ferent from your customers. 

You can fill out different worksheets for different groups. by us-
ing this worksheet you can build a picture of the potential groups 
of beneficiaries. do try to also fill out the more exact fields at the 
bottom. This will help you to get a more concrete sense of the 
figures involved.

it is useful to add names or brief descriptors for each of the ben-
eficiary groups. if you don't have a name already, think of one that 
represents the group in a useful way for your organisation. naming 
these groups makes it more easy to discuss with your team or 
other stakeholders. You can do this informally, for instance with 
friends or colleagues. You can also do it more formally, as part of 
a meeting with partners or investors. ideally you could also talk 
to your customers and other beneficiairies who are in contact with 
your work, so you can check your assumptions.

16
targEt grouP

what do you call this group?

can you draw them? 
(or stick a picture here that 
represents them)

what are their needs?

what are you offering them?

How many 
are there?

How 
frquently will 
you 
interact?

what do 
you get in 
return?

How can 
your 
relationship 
grow?

How many 
of those will 
you reach?
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16
I want to know the people I'm working with
by better defining who I am trying to reach targEt grouP

what do you call this group?

Can you draw them? (or stick a picture here that 
represents them)

what are their needs?

what are you offering them?

How many are 
there?

How frequently 
will you interact?

what do you get 
in return?

How can your 
relationship 
grow?

How many of 
those will you 
reach?
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I want to
know the people I'm 

working with
  by visualising their 

key characteristics
}

personas

17

level oF INvolvemeNt

inspired by
Business Design toolkit (2010) Personas. 

requires some dialogue with colleagues/peers.
Plan for some time to interact and fill out in 
collaboration over a day maybe.
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personas are portraits of fictional but realistic individuals that are 
used as a common reference point to communicate particular groups in 
your intended audience. Personas are created by drawing together the 
characteristics of similar people - their behaviours, motivations and the 
like - into one ‘archetype’ through which the group can be understood. By 
creating a fictional character to embody these characteristics, you don’t 
lose the little details that make someone the person they are. In this way, 
Personas help ensure that your work stays focused on people, rather than 
an abstract description of the group they are said to represent. 

Developing successful Personas is all about knowing what to put in, and 
what to leave out. They’re often developed from a range of different sources, 
each of which might contain huge amounts of detail. The trick is to recognise 
the common characteristics that could form the basis of a Persona, and 
what selection of personal details to include in order to bring this ‘to life’. 
Doing this right can be hugely beneficial as it lets you brainstorm ideas and 
test potential solutions from their perspective. Often its handy to create 
a number of Personas so that you can focus on the key characteristics of 
each subgroup of your intended audience.

what is it & 
why should 
I do it?

? How to uSe It

personas represent different target subgroups that an organisation 
wants to reach out to. Being aware of the different preferences, 
routines and motivations these different personas have, can help you 
customise your products and services to these specific subgroups. 

Use the worksheet to compile a portrait of a typical person that 
could represent one of the personas your organisation is targeting. 
Try to make the persona as close to a typical person as possible 

by adding a name and a picture and descriptions of interests, 
skills and motivations. 

feel free to add any other details that are relevant to your situation 
and in relation to this persona.

17
PErsonas

persona name:

who am I? 3 reasons for me to engage with 
you 

1. 1.

2. 2.

3. 3.

3 reasons for me not to engage 
with you

audience 
segment:

my interests my personality my skills my dreams my social  
environment

add 
pIcture 
or 
drawIng
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My social  
environment

My dreamsMy interests

17
I want to know the people I'm working with
by visualising their key characteristics PErsonas

Persona name:

3 reasons for me to engage  
with you 

1. 1.

2. 2.

3. 3.

3 reasons for me not to engage  
with you

audience segment:

who am i?

My personality My skills

add PictUre or draWing
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I want to
know the people I'm 

working with
  by defining how my 

offering is new to them
}

promIses & potentIal map
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level oF INvolvemeNt

inspired by
IDeo (2011) Deliver: Plan a pipeline of solutions, p135. In: IDeo, Human Centered Design toolkit. edition - 2. london: IDeo. 

requires some dialogue with colleagues/peers.
Plan for some time to interact and fill out in 
collaboration over a day maybe.
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The promises & potential map  is a simple way to define your added 
value by mapping the relationship between what you do and who you 
do it for. The tool provides a diagram on which you can plot each idea or 
solution you are developing, whether it is targeted at people you work 
with already, or people you’d like to start reaching out to. Each idea is also 
classified as being completely new, or something that builds upon what 
you do already. In this way any potential new solutions you develop are 
mapped alongside the promises you’ve already made - and you can see 
how both relate to the people who might be affected.

Sometimes mapping things out in this way is useful for understanding 
how much work - and how much benefit - a potential solution might bring. 
In this worksheet, which has been inspired by Users & Offerings (IDEO 
2011), you can map which ideas and offerings are radically new and which 
are based on existing ones.

what is it & 
why should 
I do it?

18
ProMisEs & PotEntial MaP

? How to uSe It

for both axes independently, first decide where a specific offering 
by you or your organisation is positioned. is it a new or existing 
offering? is it for new or existing users? Then find a spot on the 
map where these two positions cross - that is where you place 
the particular idea.

depending on where your offering ends up, you’ll get a sense 
of whether it is disruptive or building on something existing i.e. 
incremental. This can help to understand whether you are tak-
ing a high risk by doing something radically new, or a low risk by 
building on what is already there. 

Your offering can have several sub-offerings, and each of these 
can represent a different position on the map.  Using the tool gives 
you a sense of the spread of your portfolio. 

This can be potentially used as an interesting way to brainstorm 
ideas - and help you prioritise them into a product development 
pipeline for your organisation.

   evolutIonary         dISruptIve

    Incremental     evolutIonary

exIStIng 
offerIngS

new 
offerIngS

new uSerS

exIStIng uSerS
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18
I want to know the people I'm working with 
by defining how my offering is new to them ProMisEs & PotEntial MaP

Evolutionary disruPtivE

inCrEMEntal Evolutionary

Existing 
oFFErings

nEw
oFFErings

nEw usErs

Existing usErs
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Development Fund of Children’s Sport Under the Ministry of Public 
Education in Uzbekistan was concerned that despite a large-scale invest-
ment programme into sports complexes, the use of these facilities has 
been below expectations, especially outside Tashkent (the capital of 
Uzbekistan).

The Children’s Sports Fund is particularly concerned about the par-
ticipation of girls from rural areas in sports, who often miss out on the 
benefits of doing sports due to a lack of parental awareness, encourage-
ment or even permission. 

So, despite major investments 
into infrastructure and 
programmes guaranteeing 
free access to sports facilities, 
how do we get people to use 
the facilities?

CasE study

TargeT group and personas WorKsHeeTs filled bY THe WorKsHop parTicipanTs.

Tool used: targEt groUP, PErsonas

organisaTion: UndP UzbEKistan   

CounTry: UzbEKistan

seCTor: coMMUnity oUtrEach / EdUcation

role: coMMUnity oUtrEach sPEcialist

ProjeCT: UndP/Un volUntEErs joint ProjEct ‘social innovation and volUntEErisM in 

UzbEKistan

ConTaCT Person: andrEas KarPati  

email: andrEas.KarPati@UndP.org
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why we 
used the tool:
We organised a workshop on social innova-
tion with young citizens - students from 
a local partner university, focused on the 
‘sport for social inclusion’. Promising proj-
ect proposals that come out of this, were 
eligible to be considered for a small grant 
award of up to $1,500. While making these 
project proposals, we used a number of 
tools such as Target Group, Personas to 
think about the users and Problem Defini-
tion, Causes Diagram to think about pos-
sible problems and solutions. 

The tools were chosen along three main 
criteria: 
1. Suitability for small-scale volunteer 

projects without commercial elements. 
2. Applicable for  the early, pre-prototyping 

stage of social innovation process (em-
phasis on ideation, problem definition, 
working out users). 

3. Can be carried out in less than an hour 
in a classroom/workshop setting. 

how we 
used the tool:
The Target Group and Personas tools were 
helpful in making the students think about 
the detailed characteristics of their future 
users. They often talked about ‘heads of 
traditional families’ for example, but the 
tools helped them to anchor such generali-
sations in concrete characteristics: where 
are they to be found, what do they do on an 
average day, what concrete values do they 
hold, what media do they consume, what 
is their relationship with modern technol-
ogy, etc. We used this tool to highlight the 
characteristics of  our target customers 
by ‘putting ourselves in the other person’s 
shoes.’ 

results oF 
usIng the tool:
We realised that no problem can be solved 
without taking into consideration the per-
sonality of people, their needs and a holis-
tic picture of their lives. 

Tips for other people:
•    It is better not to concentrate on one type 

of personality for the Personas tool and 
instead create multiple Personas, because 
the problem can cover different social 
groups. 

•  Its wise to prepare and collect some data 
before using the Target your Audience 
tools in a workshop setting.

we realised that no 

problem can be solved 

without taking into 

consideration the 

personality of people, 

their needs and a holistic 

picture of their lives.

CasE study
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One such project with UNWomen, involves a series of dis-
cussions on Twitter with female role models in politics. 
One predicament for us is that of understanding our audi-
ence better and being specific about who we are trying to 
reach through these interventions. And hence we used the 
Personas tool.

CasE study

Tool used: PErsonas

organisaTion: UndP Kosovo    

CounTry: Kosovo

seCTor: local govErnancE

role: ProjEct ManagEr, social MEdia for innovativE local EMPowErMEnt

ConTaCT Person: lEjla  sadiKU  

email: lEjla.sadiKU@UndP.org

FurTher inFormaTion: httP://www.UndP.org/contEnt/Kosovo/En/hoME/oPErations/

ProjEcts/dEMocratic_govErnancE/sMilE.htMl

my team and I are 
working on a project 
seeking to build bridges 
between decision 
makers and young 
people.

how we 
used the tool:
We workshopped the tool with 6 people for 2.5 hours. Every-
one worked individually in constructing a persona with 
very little moderation. Through the exercise we quickly 
established that we needed to engage with people outside of 
our digital audience; a wider group of activists and students 
working on gender issues that we don't normally interact 
with. In smaller municipalities people are far less conver-
sant with Twitter and so we identified a real need to engage 
users through other methods, Facebook for instance, or 
even Twitter Lunch Cafes - where people people can come 
together in an offline space and be assisted in bringing their 
issues to a virtual discussion. 

results oF 
usIng the tool:
The tool was extremely useful in helping us narrow down 
our core audiences for this initiative and to understand 
some of the obstacles that they might face in joining an 
online discussion. 

We gained more clarity about our outreach activities need-
ing to blend offline and online events, and how a part of it 
should start with universities and spread through student 
governments.
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I want to
generate new ideas

  by working together with 
people who experience 

and solve problems
}

creatIve workshop
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level oF INvolvemeNt

inspired by
lovlie l.,Reason B.,Polaine A. (2013) Service Design: From Insight to Implementation. p60. Rosenfeld media.

requires some dialogue with colleagues/peers.
Plan for some time to interact and fill out in 
collaboration over a day maybe.
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20 mInS
define focus area for everyone/ 
smaller groups

30 mInS
Build 
further

15 mInS
display interim 
progress

15 mInS
regroup & 
share interim 
outcomes

5 mInS
Introduce 
plan

30 mInS
engage 
and participate

A creative workshop is an opportunity to bring together and collaborate 
with a number of different people involved with or affected by your work. 
They might include the people you’re trying to reach, the partners you’re 
working with, experts brought in from similar fields, or any combination 
of these (and other) groups who would benefit from talking to each other. 
It is a good way to both collect and share different experiences, as well as 
co-create potential solutions.

Creative Workshops can provide invaluable insights into people’s perspec-
tives on particular issues. And they offer a setting where this knowledge is 
shared as soon as it’s gathered. Structuring sessions that involve different 
people from several different backgrounds however is something that 
needs careful planning. This tool provides a checklist for planning your 
session effectively, helping you make the most of the group dynamics.

what is it & 
why should 
I do it?

? How to uSe It

creative workshops can have different purposes:
•  generating and exploring a range of ideas
•  selecting and building upon the best ideas
•  creating a clear vision for how the ideas can be 
made real at a later stage

a clear step-by-step schedule of activities, and timings for each 
activity will help make the workshop a success. it is important to 
plan your workshop well.
Here are some points to consider while planning one:

• How long will the workshop be, and where will it take place?
• Who will attend the workshop, and what is the mix of 
 knowledge and skills?

• What will be the schedule for the day?
• Will you be working in small groups? How will they 
share their ideas?
• What materials and tools are you intending to use?
• How will you document the results?
The following worksheet is only one example of how a creative 

Workshop can be conducted. depending on your needs/constraints, 
feel free to modify (add/subtract/reorder) each time you plan a 
workshop.

19
CrEativE worksHoP
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20 Mins
Define who the session is focused on 
(eg. Work in small groups on creating personas)

19
I want to generate new ideas
by working together with people who experience and solve problems CrEativE worksHoP

30 Mins
Further build on the opportunities identified by tools you used 
(eg. Promises & Potential Map, Business Model Canvas, Theory Of Change)

15 Mins
Put these up on a wall where everyone can see them.

15 Mins
Share the outcomes of the journey map with the rest of the teams.
Share opportunities where the group thinks it can create or add value.

5 Mins
Introduce the workshop plan

30 Mins
Define how the target user will make use of your offering  
(eg. Create a journey map for each persona)
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I want to
generate new ideas

by  
thinking 

differently
}

Fast Idea generator

20
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level oF INvolvemeNt

fairly simple, self administered tool
needs relatively less time.

inspired by
Nesta (2013) Fast Idea Generator 
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This tool allows a team to generate ideas by looking at a problem or oppor-
tunity from a range of perspectives. This helps come up with new ideas 
for potential solutions, and also strengthens current off erings, as it chal-
lenges it from diff erent approaches. Comprised of seven approaches, or 
challenges, you can choose the ones that seem most applicable to take the 
topic at hand further, thus using the tool to inspire further discussions.

The Fast Idea generator helps frame ideas, problems or opportuni-
ties in relation to diff erent scenarios. It stretches the thinking around a 
concept in diff erent directions, providing a stimulating discussion that 
will further strengthen the concept. To use the tool eff ectively, the start-
ing point (problem, opportunity, concept idea or existing proposition) 
should be clearly laid out.

what is it & 
why should 
I do it?

? How to uSe It

Step 1 is to start from an existing concept, problem or opportunity 
and then apply the seven challenges suggested in the worksheet. 
These are simple steps to help come up with alternatives that 
bend, break and stretch the ‘normal rules’ in such a way that 
you can generate many surprising ideas in a short period of time.

Step 2 is then to review the ideas and select the best ones to 
further fl esh them out into workable innovations.

20
Fast idEa gEnErator

tHE aPProaCH tHE norMal rulE BEnding, BrEaking & strEtCHing tHE rulE

Inversion Turn common practice  
upside down

 Integration Integrate the off er 
with other off ers

extension Extend the off er

diff erentiation Segment the off er

addition Add a new element

Subtraction Take something away

translation
Translate a practice 
associated with 
another fi eld 

grafting
Graft on an element of 
practice from another 
fi eld

exaggeration
Push something to 
its most extreme 
expression
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20
I want to generate new ideas 
by thinking diff erently

tHE aPProaCHtHE aPProaCH tHE norMal rulEtHE norMal rulE
BEnding, BrEaking & BEnding, BrEaking & 
strEtCHing tHE rulEstrEtCHing tHE rulE

Fast idEa gEnErator

inversion
Turn common practice upside down Doctors treat patients What if patients became doctors?

 integration
Integrate the off er with other off ers People access a range of services in diff erent locations What if diff erent local services had one point of access?

Extension
Extend the off er Schools provide learning opportunities to children and young people during the day What if schools also off ered sport and recreation; and community learning after hours?

diff erentiation
Segment the off er There is a ‘one size fi ts all’ approach What if a service was personalised and diff erently segmented?

addition
Add a new element Supermarkets deliver groceries What if supermarkets delivered groceries and also provided hot meals to older people in their 

homes?

subtraction
Take something away Prisons are critical to an eff ective criminal justice system What if you had to close three prisons?

translation
Translate a practice associated with 
another fi eld 

Hospitals and airports are diff erent kinds of operations What if airport management practices were applied to hospitals?

grafting
Graft on an element of practice from 
another fi eld

Teaching and coaching are separate practices What if coaching  was introduced as part of secondary school education?

Exaggeration
Push something to its most extreme 
expression

Schools support children and young people to learn, but only within designated times and in a 
designated space 

What if students could access learning, anytime and anywhere they chose? 
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I want to
generate new ideas

  by framing a 
constructive discussion 

with my team
}

thInkIng hats
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level oF INvolvemeNt

inspired by
de Bono, e. (1985) Six thinking Hats. USA: little, Brown and Company. 

requires some dialogue with colleagues/peers.
Plan for some time to interact and fill out in 
collaboration over a day maybe.
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thinking hats allow a range of different viewpoints and perspectives 
to be brought into a discussion, whilst keeping the focus on the issue at 
hand. It’s a technique which can be used to encourage people to look at 
a topic from a number of different perspectives, making what might be a 
very complex issue, a stimulating focus point for conversation. The team 
learns how to separate thinking into six clear functions and roles, getting 
them to look at all sides of an issue. Structuring the conversation around 
these different viewpoints helps avoid endless, free flowing debates around 
topics, and instead helps create a meaningful, focused discussion. This 
technique was popularised in the book Six Thinking Hats (De Bono E. 1985).

Each hat is a different theme, which indicates a particular viewpoint. In 
a group setting all team members think about a topic using the range of 
hats, helping them focus on the topic one viewpoint at a time. This also 
helps getting contributions from all team members. The range of view-
points can uncover new ways to address a particularly difficult problem, 
for instance by making an overly familiar issue feel ‘strange’ again, and it 
helps teams develop a shared understanding.

what is it & 
why should 
I do it?

? How to uSe It

There are two ways of using the Thinking Hats:
1.everyone ‘wears’ the same hat at the same time. choose one of 
the hats and ask everyone to contribute to the discussion from that 
hat’s point of view. Each of the six hats is used to discuss an issue.
2.everyone ‘wears’ a different hat and the topic is discussed from 
multiple points of view. all hats need to contribute sufficiently to 
the discussion. Hats can be switched around during the discus-
sion, forcing people to look at the issue differently.

Both approaches help teams engage in critical discussions.
The hats break-up the conversation into focused parts that can be 
conducted one after the other, instead of simultaneously. There is 

no correct order for which hat comes first or last, but for the first 
few times, it may be easiest to use the sequence as indicated on 
the worksheet (from factual to management).

The use of these hats may seem artificial at first, but once you go 
through the exercise a few times, the advantage becomes evident. 

if ‘hats’ are not appropriate for the situation just use T-shirts, 
badges, or cards with the themes of the hats on them.

21
tHinking Hats

logicalfactual

cautious

emotional

out of the 
box

management
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I want to generate new ideas
by framing a constructive discussion with my team tHinking Hats

logiCalFaCtual CautiousEMotional out oF tHE Box ManagEMEnt



Development Impact & YouPRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & You PRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & YouPRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

Development Impact & You PRACTICAL TOOLS TO TRIGGER & SUPPORT SOCIAL INNOVATION

I want to
generate new ideas

 by aligning 
our work based on 

shared values
}

value mappIng
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level oF INvolvemeNt

inspired by
Nesta (2009) Worksheet 2a: Your values. In: Creative enterprise toolkit. 

fairly simple, self administered tool
needs relatively less time.
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What makes you do what you do?  value mapping helps you answer 
this by enabling you to describe the values which are embodied in your 
personal work and in the wider organisation. These values are probably 
more influential than anything else in shaping what you do. They might 
be something that you take for granted, that you think is obvious, or that 
you’ve never actually articulated or written down. Defining these values 
however can be very useful when trying to explain your work to other 
colleagues and partners.

Once the values are defined, they can be shared and act as a common refer-
ence point that simplifies and speeds up decisions, whilst also ensuring 
consistency in the work that you do. This is a seemingly simple task, but 
one which can be hugely valuable when done properly - something this 
worksheet helps you do. It can be especially useful to bring all team mem-
bers on the same page during projects by having the team first make their 
personal value maps and then match these with each other.

what is it & 
why should 
I do it?

? How to uSe It

Start by individually writing down on a piece of paper or a series 
of cards, what you feel is most valuable for yourself as well as for 
the organisation. Think of these personal values as the things that 
make you feel truly alive and passionately committed to what you 
are doing in your organisation. for one person it might be things 
like helping others, for another it might be creativity or innovation, 
for someone else it might be honesty, ecological awareness or 
leadership. Write down a lot of them – even the ones that you are 
aware of but are less important to you.

When you have noted down a wide range of values (ten or more), 
place them in the relevant fields on the worksheet. don’t worry 
about getting it right first time  – swap them around until you have 

them in the right place. To focus your activities, have a maximum 
of five in the ‘always important’ column.

ask your other team members to do the same. once all their 
worksheets have been defined, these can be shared and agreed 
upon. Showing your completed worksheet to someone who knows 
you well and asking for their feedback helps clarify what is important 
to you. Together you can establish what values are important to 
the organisation as a whole.

22
valuE MaPPing

always important

always important Sometimes important

Sometimes important rarely important

rarely important

never important

never important

organisation valUes

individUal valUes
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I want to generate new ideas
by aligning our work based on shared values valuE MaPPing
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CasE study

Tool used: swot analysis, PErsonas, thinKing hats

organisaTion: hUManitarian strEEtMaP 

CounTry: indonEsia

seCTor: oPEn data

ConTaCT Person: KatE chaPMan

email: KatE.chaPMan@hotosM.org

FurTher inFormaTion: httP://En.oPEnstrEEtMaP.or.id/

we were writing a grant proposal for the 
australia-Indonesia facility for disaster 
reduction (aIfdr) to secure new funding for 
our 2014 activities. for this, we held an internal 
strategy meeting that inputs into a larger 
workshop with partners and stakeholders to 
solicit feedback on our 2014 plan.  
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why we 
used the tools:
Our intent was to brainstorm both how we can better service 
people and groups we currently work with and if there are 
new ones we have not thought about. Often in such situa-
tions, it is easy to get caught in the same line of thinking and 
not imagine new methods of outreach to different groups. 
I thought that the Personas and the Thinking Hats would 
be good ways to do that. 

I used the SWOT Analysis also because I felt that I knew 
my views on our strengths and weaknesses, but not nec-
essarily my team's views. Having a firm understanding of 
how things stand from someone executing our programme 
tasks directly is vital.

how we 
used the tools:
In a 5 hour long workshop, we broke into small groups to 
work through each of the tools and then re-convened to 
amalgamate our thoughts and sprinkle the new perspectives 
into elements of the grant proposal. Generally the group 
work was very positive and hugely beneficial to bring the 
team together in this manner – more fun than the typical 
brainstorming we do.

The SWOT Analysis worked really well with the team. After 
this we used the Personas worksheet - which was especially 
helpful. We are trying to figure out what changes need to 
be made to our programme to reach a wider audience, so 
we tried a couple of personas that weren't our current 
"customers" and got some great ideas.

With the Thinking Hats though, we hit a bit of trouble. 
Some of it might have been my explanation. I think if I do 
it again I would translate the names of the different hats 
into Indonesian first. Everybody in the team speaks English, 
but the concept was a bit abstract for them. 

results oF 
usIng the tool:
The activity resulted in clear inputs that were assimilated 
into a co-written grant proposal. Looking deeper, we have a 
better sense of some internal processes that we can use to 
advance our planning documents with our staff and board 
– so that we can be more intentional about our innovation 
practice. 

Tips for other people:
Culturally adapt the tools to accommodate for varying 
degrees of English proficiency. 

CasE study
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I lead a team of professionals providing Technical Assis-
tance and Support to the Govt of Madhya Pradesh covering 
the thematic areas of health, nutrition and WASH (Water, 
sanitation and hygiene). I feel that there are several critical 
issues that come in the way of effective and efficient man-
agement of service delivery, often pushing the actual goal 
of social development to the background. Broadly classified 
into two categories - individual and organisational, these 
issues can be notions of governance, human resource and 
organisational development. 

why/how we 
used the tool:
I used the Value Mapping tool for identifying core values 
at the individual and organisational level that can bring a 
much wanted change in the way the whole system oper-
ates. The idea was to try out ‘change management’ in the 
system so that the resources are used productively to deliver 
services like basic health, nutrition and sanitation to the 
people we cater to. 

My team drew up an annual work plan covering human 
resource and organisational development dimensions. Com-
partmentalising these values into four neat boxes is easier 
said than done, but in reality they all overlap both at the 
individual and organisational level. These values change 
with the personalities occupying the positions at the policy 
making level and the professionalism of the individual play-
ers who are responsible for driving the change.

results oF 
usIng the tool:
After the exercise, the outputs were shared with the govern-
ment (who we work very closely with) and we are initiating 
a buy in from their side.

a snapsHoT of THe Value mapping Tool filled ouT WiTH THe Team.

Tool used: valUE MaPPing

organisaTion: fhi 360

CounTry: india

seCTor: PUblic hEalth, nUtrition and wash

role: tEaM lEadEr 

ConTaCT Person: sUbbanaicKEr KrishnaswaMy  
email: sKrishnaswaMy@MPtast.org

CasE study

one of the problems we 
face is the resistance to 
change, and how the 
organisation is used to 
the ‘status quo’.
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I want to
test & improve

 by understanding 
what is most effective 

in my work
}

Improvement trIggers 
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level oF INvolvemeNt

inspired by
eberle, B (1997) Scamper Worksheet. USA: Prufrock Press. 

fairly simple, self administered tool
needs relatively less time.
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Improvement triggers provides a collection of questions which can 
be used to help you look at your work a bit differently. Inspired by the tool 
‘SCAMPER’ (Eberle B. 1997), these questions are designed to provoke 
you into new ways of thinking, and are structured in a way that lets you 
approach either your existing offering or a potential new solution from 
a number of directions. This is a great way to make your work stronger, 
especially  in areas where lots of competing solutions are already available.

The questions in this tool assume that anything new is a modification of 
something that already exists. This might not always be strictly true, but 
approaching your work from this perspective can very be useful when 
you’re trying to articulate how what you’re doing is different from anyone 
else (or how it builds on what’s gone before).

what is it & 
why should 
I do it?

? How to uSe It

Each of the questions on the worksheet should give a slightly different 
perspective on your work. note your answers in the space provided, 
but try to keep it brief - the idea is to end up with something that 
will give you a concise overview of how your work is different, and 
how you could potentially improve it.

The questions on this worksheet are examples to trigger your 
thinking. many other questions may be relevant as well. The key 
is to use the seven categories of questions to provoke thoughts 
on potential improvements.

23
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I want to test and improve
by understanding what is most effective in my work iMProvEMEnt triggErs

substitute

What materials or resources can you 
substitute or swap to improve your 
work?
What other process materials could 
you use? 
What rules could you substitute?

Combine

What would happen if you combined
different aspects of your work, to create 
something new?
What if you combined purposes or 
objectives?
What could you combine to maximise 
the uptake of your work?  
How could you combine talent and 
resources to create a new approach?

adapt

How could you adapt or readjust  your 
work to serve another purpose or use?
Who or what could you emulate to
adapt your work?
What other context could you put your 
work into?
What other products or ideas could you 
use for inspiration?

Modify

What could you add to modify your 
work?
What could you emphasise or highlight 
to create more value?
What element of your work could you 
strengthen to create something new?

Put to another use

Can you use your work somewhere else? 
Who else could benefit from your work?
How else could you do your work - 
perhaps in another setting?
Could you reuse some ideas/things from 
a previous project?

Eliminate

How could you streamline or simplify 
your work?
What elements of your work could you 
make more fun?
What elements of your work or even
rules could you eliminate? 
What could you have in its place? 

reverse

What would happen if you reversed your 
process or sequenced them differently?
What if you did the exact opposite of 
what you’re trying to do now?
How can you re-organise your work?
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I want to
test & improve

 by collecting useful 
feedback on my work at 

different phases
}

prototype testIng plan
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level oF INvolvemeNt

requires some dialogue with colleagues/peers.
Plan for some time to interact and fill out in 
collaboration over a day maybe.

inspired by
Nesta (2011) Prototyping in Public Spaces. 
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Prototyping is something we all do in our daily lives when we try out new 
things - from trying out new recipes while cooking to trying out different 
routes while going somewhere - it simply involves trying out an idea to 
see how it can be improved. At work however, prototyping is more than 
just ‘trying out’; it is a structured way to check that you have an efficient 
and fitting solution or approach before rolling it out or making a big 
investment in it. 

The prototype testing plan gives a basic, but useful overview of the 
different ways in which you can test your work, as well as when to test it. 
You can build a prototype using various materials, or simply draw or act 
out your idea. The Prototype Testing Plan also helps structure the testing 
process. It is most efficient if you go through a structured series of steps. 
This way you can continually improve your work, while avoiding getting 
lost once feedback collected starts piling up. The worksheet indicates two 
periods when it is usually beneficial to test your idea: in the early stage 
of development, and in the later stages just before full implementation.

what is it & 
why should 
I do it?

? How to uSe It

prototyping is often carried out in various stages of a process with 
the aim of either searching for new ideas or testing an existing idea 
to see whether it works and how to make it better. prototypes can 
be made as often as possible. The key is to keep it easy and cheap 
to build, focusing more on the core offering rather than smooth 
finishing. feel free to use what is easily available around you as 
long as it helps you try out your idea rather than just talking or 
thinking about it.

Use the worksheet as a basic guide to help plan your prototype 
tests. always clearly specify the main idea you want to test out 
through your prototype.make sure to note down any learnings on 
how to improve your work by reallocating activities, resources, 
people or materials. 

24
PrototyPE tEsting Plan

Idea try test Specify
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Hypothesis

Specify the main idea/ hypothesis that you want to test.

Quickly try out your idea to judge 
whether it can work in real life.

Build a small model of your idea using cardboard/ paper, children’s 
blocks, toys or any material you see lying around. This is so you can 
see your idea in three dimensions and check whether it would work 
smoothly or has gaps.

Act out parts of your idea when you meet with your target audience. 
Pretend that your idea is launched. How will they know of it and use 
it? you can use the Experience Map as a guide. Try acting out different 
possibilities to learn about alternative ways of doing things.

Draw the experience of finding out and using your work in
the form of a story to see if you’ve not missed any step.

test your idea again after having de-
veloped it further, to examine details 
before launching it.

Build a new model of your idea. Since you have developed your idea 
further, you should now have more details  and elements in it to test 
and check whether they all work in synchronisation.

Act out your idea again. you can use the Blueprint as a guide to 
check whether the different elements are matching up properly?

Again draw the experience of using your work in more detail than 
before. Test out if all the steps in your story are working well 
together.

Make a list of all the things that you 
need to make your idea real.

List things like activities, resources, people and materials that you 
need to make your idea realistic enough to implement.

24
I want to test and improve
by collecting useful feedback on my work at different phases PrototyPE tEsting Plan
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I want to
test & improve
 by creating an 

overview of how I engage 
with my stakeholders

}

experIence map
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level oF INvolvemeNt

requires some dialogue with colleagues/peers.
Plan for some time to interact and fill out in 
collaboration over a day maybe.

inspired by
Schneider J., Stickdorn m., (2010)the Customer Journey Canvas. 
In: this is Service Design thinking. Amsterdam: BIS Publishers. 
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The experience map allows you to see your work through the eyes of 
the people receiving, benefitting or even funding it. It lays out the different 
routes and points at which these people become aware of, connect with, 
and feel about what you do - especially at the points they come directly 
in contact with your work. Identifying these junctures, and highlighting 
the interactions, helps you reflect on how you engage with these people 
and take your work further.

The worksheet provided here shows how you can quickly define the points 
which determine different people’s perception of what you do - as well 
as the problems and opportunities each of these moments represent. A 
completed Experience Map is a way to condense complex information 
into a format more easily understood, through highlighting key points 
of your offering.

what is it & 
why should 
I do it?

? How to uSe It

Use the worksheet to document experiences from people who 
have been in contact with your work. fill out one worksheet per 
person you have spoken with - the most rich information on this 
tends to come from interviews. 

capture their activities as well as their motivations and satisfaction. 
be sensitive to ‘why’ as much as to ‘what’ and ‘how’.

once you have collected a series of experience maps based on 
accounts from various people, you can make comparisons across 
this set to conclude what recurrent issues people have in the 
expectations and experiences with your service. Using this tool 
makes the process of testing more efficient, and improves the 
quality of how people experience your work.
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I want to test and improve
by creating an overview of how I engage with my stakeholders ExPEriEnCE MaP

awareness

How did this person hear about you? (E.G. PR, social media, word of mouth)
What relevant previous experience did he or she have?

key usage

What points of contact happened between you and this person?
What were the critical moments, such as especially good or bad experiences?

outcome

What was the feedback from this person? (eg. via social media or word of mouth)
Was there any follow up from your side?
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I want to
test & improve

by crafting a detailed 
overview of our operations 

and resources
}

BlueprInt
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level oF INvolvemeNt

requires some dialogue with colleagues/peers.
Plan for some time to interact and fill out in 
collaboration over a day maybe.

inspired by
the Social Design methods menu: Julier J., Kimbell l. (2012) Blueprint. p44. 
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A Blueprint gives an overview of an organisation’s operations, such 
as key activities, products, services, and points of interaction with the 
intended audience, stakeholders and beneficiaries. Blueprints help make 
explicit how existing resources can be repurposed or recycled, and what 
new resources will be needed. They also give a sense of the overall impact 
your activities might have. This is highly useful when trying to plan or 
improve your work. 

Filling in the worksheet helps break down your work into smaller details. 
It provides structure to this analysis by showing a ‘line of interaction’. 
This line represents the distinction between the activities of the intended 
audience, beneficiaries and other stakeholders, and the activities that take 
place within your organisation.

what is it & 
why should 
I do it?

? How to uSe It

You can start creating a blueprint at any point on the worksheet, by 
filling out key aspects of the interactions between your organisation 
and its audience or other beneficiaries. The stages at the top of the 
page represent the stages the interaction with your audience may 
go through over time (engagement, hand over, use period, follow 
up). The blocks at the left represent both the external activities by 
the people you interact with and the internal activities of your team. 
The ‘line of interaction’ marks the distinction between external 
and internal activities.

at the bottom of the page, note down which activities are done 
internally by your team while they are interacting with your audience. 
Briefly describe who does what and why, and also what instruments 
or systems they use for this. at the top of the page,note down 
which activities are done externally by the people your organisation 
interacts with, and describe in a similar way who does what and 

why, and what instruments they may be using for that. from left 
to right consider which of these activities, actors and instruments 
are typical for the various stages. By mapping this out you can 
generate an overview of your key activities, the resources needed, 
and how these are related.

completing the worksheet forces you to think through the different 
ingredients involved in creating, communicating and providing your 
service or product. You can use the worksheet to analyse a current 
or future situation. in either case, the worksheet helps you highlight 
key resources and processes that are required, and to link these with 
the people or organisations involved. Try to produce a blueprint from 
the perspective of different stakeholders you are working with and 
anticipate what their activities and responses to your work might be.

26
BluEPrint
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I want to test and improve
by crafting a detailed overview of our operations and resources BluEPrint
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CasE study

Tool used: PErsonas, ProblEM dEfinition, iMProvEMEnt triggErs

organisaTion: sbcsol - incUbadora dE EMPrEEndiMEntos solidarios  

CounTry: brazil

seCTor: EntrEPrEnEUrshiP and sKill dEvEloPMEnt

role: social dEsignEr

ConTaCT Person: rEnata MEndEs  
email: rEnatacM@Uol.coM.br

despite coming from a region 
with such a rich history, these 
artisan products seem rather 
basic and functional and are 
not based on market research. 
Sumaré, a city in São Paulo has a very deep history of political and 
community life. The city is part of a settlement won over thirty years 
ago by the Movimento dos Sem Terra (Landless Movement), fighting 
for agrarian reform in Brazil. I'm working  with a group of 5 women 
farmers who make crafts with banana fibre in Sumaré to develop new 
products, such as lampshades, mats, boxes. Despite coming from a region 
with such a rich history, these artisan products seem rather basic and 
functional and are not based on market research. Thus, even though 
they are technically well developed, the women have difficulty selling 
their current range of products.

samples of THe banana fibre producTs made bY THe arTisans. 

adapTed WorKsHeeTs for problem definiTion and improVemenT Triggers Trans-
laTed in THe local language Were used in co-creaTion WorKsHop.
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CasE study

why we 
used the tool:
We decided to work on the stage before 
product development i.e. analysing what 
these women artisans value and what their 
story is. We planned to use these stories to 
create a collection of products, giving them  
a strong foundation that would increase 
chances of better sales. We also looked at 
the entire supply chain - from the harvest 
of raw materials to the storage of products, 
to make it more efficient.

We adapted and used the Personas, Prob-
lem Definition and Improvement Triggers 
tools for this exercise. Firstly, we needed 
the artisans to talk about themselves and 
their community. Here, we used our adap-
tation of the Personas tool to help con-
duct research on the history and stories 
of the artisans and their community. We 
supplemented these stories with the main 
problems perceived by the artisans using 
the Problem Definition tool. 

I had adapted the Problem Definition tool 
to project these problems as opportunities.

For more detailed analysis and critique 
of the artisan’s current production tech-
niques, we used an adaptation of the tool 
Improvement Triggers, which presents a 
series of commands to help you look at the 
matter in a different way,

how we 
used the tool:
To talk about themselves, the artisans 
received a closed ‘treasure box’. Each 
woman would open the box and describe 
what they found inside. Inside, there would 
be a mirror, which the women used to rec-
ognise and expose their thoughts, indi-
vidual dreams and skills. Later we collated 
these into groups and made Personas for 
each group. I used an adaptation of the Per-
sonas to create a fictional character that 
was based on the features that artisans 
described. Along with this we also collected 
problems that they felt stood in their way. 
We then used the Improvement Triggers 
to come up with new ideas. Often many 
ideas would get repeated and sometimes 
we would mix questions - but the number of 
responses exhausted the number of possi-
bilities and gave a sense of complete analy-
sis. The lack of suitable equipment and 
materials in this village is very common. I 
couldn’t print PDFs of the tool worksheets, 
so I redrew them in my workplace using 
coloured paper, post its and slate.

results oF 
usIng the tool:
The tool introduces the concept of ‘busi-
ness thinking’ to people who have no prior 
experience as entrepreneurs. It helped the 
women farmers organise their thoughts 
and was instrumental in helping them 
construct concrete goals for themselves 
and detailing out activities needed for each 
stage. 

Furthermore, the tool provided an acces-
sible language for everyone, irrespective 
of their education and awareness. Guided 
by the questions on the canvas, we built a 
very solid value proposition, which guided 
the development of other areas of the busi-
ness model.

the tool introduces the 

concept of ‘business 

thinking’ to people who 

have no prior experience 

as entrepreneurs.
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I want to
sustain & implement

 by better engaging 
people that can benefit 

from my work
}

marketIng mIx
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level oF INvolvemeNt

requires some dialogue with colleagues/peers.
Plan for some time to interact and fill out in 
collaboration over a day maybe.

inspired by
Nesta (2009) Worksheet 4a: marketing mix. In: Creative enterprise toolkit. 
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‘Marketing’ what you do doesn’t have to mean selling it. The Marketing 
Mix will help you do this, if that’s your goal, but it’s also useful for defin-
ing the different ways in which people might form opinions about your 
work - as well as highlighting opportunities for influencing this process. 
This is a key tool to help you get buy-in from stakeholders for your project.

The marketing mix worksheet is structured to help you examine your 
work from the perspective of your beneficiaries. All the elements involved 
somehow influence the judgements people might make about what you 
do, helping you understand better those areas which may need attention 
when trying to achieve real impact. The Marketing Mix can be useful for 
determining how you trigger the people you’re working with, to engage 
with what you’re trying to do.

what is it & 
why should 
I do it?

? How to uSe It

don’t think of the marketing mix only as a commercial activity. look 
at it as an opportunity to reflect on your work from the experience 
of a beneficiary.

This tool helps clarify their needs and experiences and helps to 
think of how to improve your current or future offering.

You can start filling out the different boxes in the worksheet in 
no particular order. just go through each section and adapt your 
answers until you feel they sufficiently answer the questions posed.

27
MarkEting Mix

product priceplace

promotionphysical 
environment

process people
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27
I want to sustain and implement
by better engaging people that can benefit from my work MarkEting Mix

Price
What are the returns you recieve for your work? 

Place
Where is your work available to people & how does it get there?

Product
Describe the ‘Unique Selling Proposition’ that clearly states the features & benefits that make your work unique.

Promotion
What are your means to make your audience aware of your work?

Physical environment
What impression does your workplace give to your 
audience, suppliers & staff?

Process
What are the procedures that your company uses to deliver your 
work?

People
Which of your staff or representatives are involved?
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I want to
sustain & implement

by executing my 
plan without being 

overwhelmed
}

crItIcal tasks lIst
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level oF INvolvemeNt

requires some dialogue with colleagues/peers.
Plan for some time to interact and fill out in 
collaboration over a day maybe.

inspired by
Nesta (2009) Worksheet 4b: Critical marketing tasks. In: Creative enterprise toolkit.
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actIvIty aSSIgned to Budget deadlIne SIgn off
The critical tasks list is a way to ensure that what you set out to do 
is actually possible within the timeframe and budget you have available. 
This is useful when working alone, but becomes even more important 
when you need to focus and align your work with others. The list provides 
a common reference point which everyone can use to keep track of how 
things are progressing. This enables you to manage your projects by focus-
ing on the tasks at hand.

It’s a simple thing to do - and taking the time to do it can really help when 
you’re in danger of being overwhelmed by the amount of work that needs to 
be done, or worried about how exactly an idea is going to be implemented. 
When your work starts to grow, and tasks start being shared amongst a 
large group of people, you may want to shift to a more dynamic and pro-
fessional project management tool. The Critical Task list is a first step to 
develop a routine in organising your ongoing work.

what is it & 
why should 
I do it?

? How to uSe It

List all the activities to be carried out, together with who they are 
assigned to, the budget available, the deadline for completion 
and the process for final sign off.

don't fear specificity.  deliberate the activity with the people 
assigned to it and add in as much detail as possible. You can also 
break up specific roles people play to perform a specific activity.

You should regularly monitor and review the progress of your critical 
tasks, both in terms of staff resources and budgets. any deviation 
from the plan should be acted upon or agreed and amended.

28
CritiCal tasks list
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assignEd to BudgEt dEadlinE sign oFF

28
I want to sustain and implement
by executing my plan without being overwhelmed CritiCal tasks list

aCtivity
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I want to
sustain & implement

launching 
or growing 

what I do
}

BusIness plan
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level oF INvolvemeNt

requires some dialogue with colleagues/peers.
Plan for some time to interact and fill out in 
collaboration over a day maybe.

inspired by
Gov.uk (2013) Write a Business Plan. 
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A Business plan is a structured description of how you do what you do. 
The plan needs to articulate the problem the business proposes to solve, 
a vision for how that will be accomplished, and what uniquely qualifies 
you to do that. Writing a Business Plan is often essential when trying to 
convince potential funders who want to know where their money will be 
going. The plan should also include an introduction to the management 
team, a marketing plan, an operations and financial plan, and any other 
requirements. This means covering all the different aspects that a fund-
ing partner might be interested in, using the kind of language they will 
be looking out for. 

While a tool like the Business Model Canvas provides an overview of what 
you want to do (as well as why and how you want to do it), a Business 
Plan is a way of providing more detail on the operational and economic 
foundation of how you will make this a reality. The structured worksheet 
of the Business Plan helps you describe what makes your idea for social 
impact a viable endeavour.

what is it & 
why should 
I do it?

? How to uSe It

This worksheet points out the key aspects that you need to keep 
in mind as you develop your business plan.
   it is easiest to first write a quick draft of your business plan and 
then keep re-writing. don’t spend too long getting the draft and 
even the next versions ‘just right’ because it is very likely you will 
re-write the plan numerous times. during the process you’ll come 
up with much better ways of explaining of what makes your idea 
for social good feasible.

Writing up the business overview is a good place to start. This 
includes a few paragraphs about the main idea, the need and 
market for it. This will be followed up by your plan for action and 

what makes your team strong for this task. While approaching 
funders or donors, a key component of the business plan is to have 
a clear statement of why you need the money, how the money will 
be spent and how it can be earned back. 

an important element in the business plan is the executive 
summary. This usually sits at the start of the document, but it is 
seldom written as the first section. it is easier to write it after you 
have completed a first draft of your business plan.

once you’ve written your business plan, get someone to read 
it for you. it helps to get a fresh perspective to identify any issues 
you might have missed out on.

29
BusinEss Plan
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operations & resourcesPlanningFinances staff & management team

sales & marketingBusiness overviewExecutive summary

29
I want to sustain and implement
by launching or growing what I do BusinEss Plan
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scalIng plan
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inspired by
Ali R., mulgan G., Halkett R., Sanders B. (2007) In and out of sync: the challenge of growing social innovations. london, Nesta.

level oF INvolvemeNt

more complex tool that should ideally be 
done over a few days. Given the strategic nature 
of the inputs/outputs, this needs consultations 
with seniors, peers and ideally needs to be 
revised after a first pass.

I want to
sustain & implement

while exploring different 
ways of increasing 

the scale of my work
}
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Once a project or pilot has been successfully implemented, the next step 
is to build upon this success by sustaining and growing it further. Essen-
tially this means extending the reach of your work to a bigger population. 
There are many ways of scaling up - from replicating the project across 
geographies, to collaborating with different organisations towards a shared 
vision, or even expanding upon the problem your work addresses. 

Social organisations can face quite a few challenges in scaling up their work: 
keeping a clear focus (e.g. strategic spread rather than just sprawling out); 
negotiating cost structures and revenues (e.g. sustainable income rather 
than one-of grants or capital); handling effective supply and demand (e.g. 
demonstrable results, at the right costs, for a receptive audience); leading 
organisational change (e.g. founders are replaced by managers); choosing 
the right organisational form (e.g. grow the organisation, partner, merge, 
take over, license, franchise). There are several resources that need to be in 
place for a pilot project to be scaled without compromising the necessary 
impact it must have. Regardless of how and when you decide to scale, it 
is key to first build a shared vision for scaling within your organisation. 
The scaling plan aims to stimulate serious dialogue about this with key 
internal and external stakeholders.

what is it & 
why should 
I do it?

? How to uSe It

30
sCaling Plan

The worksheet helps developing a shared vision on scaling up, 
while assessing your resources and whether your organisation is 
ready to take the next step. Based on the assessment of the situ-
ation, you can decide your readiness to scale, what aspects need 
strengthening and what aspects need more work. 

The worksheet can be used in a workshop with team members 
from your organisation, potential donors or even the intended ben-
eficiaries and other stakeholders. it shows five key areas which you 
should consider to analyse whether your organisation is ready to 

scale. Use the questions on the worksheet as prompts to have a 
critical in-depth conversation on what you are certain about and 
what needs further investigation. 

While filling out the worksheet, try to give evidence in the form 
of factual data, rather than just anecdotes. it often helps to collect 
some of this evidence in advance of the meeting. 

Try to be as open, thorough and self-critical as possible. The 
more detailed answers you give, the deeper your understanding 
of the situation will be. 

your  future  
organISatIon 

physical
 resources

people & 
governance

reputation & 
effectiveness

know 
How

your 
organISatIon 

now

Business model 
& money

start
HErE
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30
I want to sustain and implement
while exploring different ways of increasing the scale of my work sCaling Plan

your  FuturE  
organisation 

Physical resources

Are the resources necessary for  
expansion readily available,  

affordable, controllable?

Is the timing for demand and  
supply chains at larger scale clear,  

and can it be matched?

People & 
governance

What are the skills of the key people?  
Are they fit for the purpose?

How does accountability and
governance need to change?

Is there a clear choice for the form  
of the organisational change?

Is the management capable
of a strong focus and leadership?

reputation & 
Effectiveness

Can you show evidence of the
effectiveness of your work?

What is the state of your brand?

What coalition of supporters can you
call on for help?

know How

Are the systems /processes
capable of operating at higher volume,  

or capable of expansion?

Is all the knowledge needed
on organisational change,

accountability, finance and
skills available in house?

your 
organisation 

now

Business Model 
& Money

Is there a viable business model,  
with a clear overview of  

cost structures and revenues?

Is there evidence of
sufficient demand?

 
Can you handle effective
supply at a larger scale?
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madhya pradesh, a state in 
central India has very high 
infant and mother mortality 
rates, compared to the 
national average. 

Our programme helps strengthen the system and we work closely with 
the Health Department, WCD (Women & Child Development) & PHED 
(Public Health Engineering Department) departments aiming to reduce 
MMR (Maternal Mortality Ratio), IMR (Infant Mortality Ratio), Mal-
nutrition & TFR (Total Fertility Rate) in the state of Madhya Pradesh 
in India. 

MCTS (Mother & Child Tracking System) is an online monitoring 
software which has been developed by Government of India with an 
objective to track the different services being provided/ to be provided 
to a pregnant mother right from conception until the baby turns a year 
old. This tracking of  service delivery plays a vital role and helps in guid-
ing and planning towards the actions to be taken towards MMR & IMR.  

The tracking system still needs to be worked upon further before it can 
be implemented.

CasE study

THe WorKsHeeTs joinTlY creaTed To assess THe Teams currenT WeaKnesses and WaYs To oVercome THem. 

Tool used: swot analysis , QUEstion laddEr and critical tasKs list 

organisaTion: MP tEchnical assistancE and sUPPortivE tEaM (MPtast)  

CounTry: india

seCTor: PUblic hEalth, nUtrition and wash

role: district ProjEct co-odinator 

ConTaCT Person: ravi KoMMUri  
email: rKoMMUri@MPtast.org
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why we 
used the tool:
My team mates and I used the 
Theory of Change and Causes 
Diagram in one combination, 
and SWOT Analysis, Question 
Ladder and the Critical Tasks list 
in another combination. Our aim 
is to strengthen the usage of the 
MCTS software by re-defining 
roles, incentives and contingency 
strategies for all the people and 
stakeholders responsible for 
its functioning. We did this by 
using a set of tools to re-visit and 
consolidate the challenge we are 
facing, and then use another set 
of tools to identify potential 
team members and create a criti-
cal pathway to implement our 
solution. 

how we 
used the tool:
We used these tools in Jabalpur 
District in Madhya Pradesh as a 
pilot.  First, I explained the pur-
pose of doing the whole exercise 
to the field team - the District 
Health Officer, the Auxiliary 
Nurse Midwife (ANM) and the 
Accredited Social Health Assis-
tant (ASHA) worker. 

We took stock of :
1. Why the MCTS system is not 

being updated at all;
2. The people involved and what 

their roles are, and;
3. Understanding the bottlenecks 

that we should address to solve 
the issue. 

We then used a combination of 
SWOT Analysis, Question Ladder 
and Critical Tasks list. 

Swot analySIS
To  u n d e r st a n d  t h e  t e a m ’s 
strengths & weaknesses, to help 
us figure out what they can do 
to be more efficient and help 
people take responsibility for 
their actions.

queStIon ladder
To help redefine individual 
responsibilities with the entire 
team’s consensus and input.

crItIcal taSkS lISt
To help develop timelines to put 
the new plan into place.

results oF 
usIng the tool:
The SWOT Analysis helped the 
team review their strengths 
and helped us understand how 
individual contributions affect 
the team’s work and vice versa. 
It also helped us envisage  pos-
sible ‘threats’ that could hamper 
the smooth functioning of the 
system - something that we had 
never considered before.

The Question Ladder helped us 
identify potential team mem-
bers that could be re-assigned 
with new tasks, timelines and 
accomplishments in the updated 
system. The process was partici-
patory and had the consensus of 
all those involved directly and 
indirectly.

For us, developing or improving 
programmes and measuring out-
comes go hand in hand. 

We used the Critical Tasks List 
to create a new schedule for the 
updating the service system and 
create markers to receive feed-
back on how effective the new 
system is. In every pilot it is criti-
cal to measure the ‘perceived and 
actual’ change before we can even 
think of scaling up. The task list 
helped us chart that critical jour-
ney and milestones for the pilot.

CasE study
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the development Impact and 

you toolkit has been specially 

designed for practitioners 

to dive straight into action. 

the tools presented here are 

grounded in existing theories 

and practices of innovation, 

design, and business 

development.

this chapter offers a ‘bird’s 

eye view’ of the main pillars 

underlying the theory and 

management of social 

innovation and each topic is 

supplemented with references 

for further reading.
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Innovation is sometimes written about 

as an almost magical process. But it is 

wrong to see innovation as a mystery. 

It is true that innovation is rarely 

simple or predictable, but looking 

closely at what actually happens, it is 

also true that the overall innovation 

process is structured and systematic.

although every real innovation is a 

complex story of loops and jumps, 

there are various stages that most 

innovations pass through. this 

framework is useful for understanding 

how to put ideas to work, and focusing 

on the different methods, and different 

mindset, needed at each stage.

01 stages of innovation
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the seven stages are: 

opportunities & challenges 
These include all the initiating factors like a 
crisis, new evidence, inspirations etc. which 
highlight the need for change. This might 
involve diagnosing the root causes of a prob-
lem, or identifying the opportunities that a 
new change could bring about. 

generating ideas
Most of the ideas you come up with at first 
won’t work. But it’s only through the process 
of constant idea creation that you arrive at 
something that is radical and transformative. 
Use creative methods like design to increase 
the number of solution options from a wide 
range of sources.

developing & testing
New ideas are always helped by robust criti-
cism. It is through trial and error that ideas 
are iterated and strengthened. This can be 
done by simply trying things out, or through 
more rigorous prototyping and randomised 
controlled trials. 

making the case
Before you try to implement your idea, you 
need to prove that it can work and is better 
than what is already there. Build up firm evi-
dence to back it up and then share it honestly.

delivering & implementing
This is when the solution becomes everyday 
practice. It includes identifying what is work-
ing well, and what is not, as well as securing 
income streams that enable the long term 
financial sustainability to carry the innova-
tion forward. 

growing & scaling
In this stage there are a range of strategies for 
growing and spreading an innovation - from 
organisational growth, to licensing and fran-
chising. Emulation and inspiration also play 
a critical role in spreading an idea or practice 
in a more organic and adaptive manner.

changing systems
Systemic innovation is where maximum social 
impact can be created. It usually involves 
changes in the public and private sector over 
long periods of time, and the interaction of 
many elements and new ways of thinking.

2

3

4 5

6

71OPPORTUNITIES
& CHALLENGES
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Further reading on the stages of innovation: 
• Caulier-Grice J., Mulgan G., Murray R., (2010) Open 

Book of social innovation. london, the young founda-

tion, nesta & the lab. available online from: http://

www.nesta.org.uk/library/documents/social_innova-

tor_020310.pdf

• Nesta (2013) Available online from: http://www.nesta.

org.uk/develop-your-skills
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Have a plan for building evidence 

from the outset of your project. all 

innovators, commissioners, service 

users and investors need evidence to 

know whether the products or services 

they develop, buy or invest in make 

a positive difference. In fields such 

as medicine, using evidence is much 

more common and offers interesting 

opportunities to learn from. the main 

benefit of regular and systematic 

reviewing of evidence is that it enables 

a more effective way to use data or 

information to test assumptions, 

continually improve, and create a more 

sustained impact.

using evidence as a natural part of 

projects and decision making should 

be common practice for organisations. 

and not just evidence on your current 

projects: understanding what has 

worked before, and awareness of what 

works in the wider landscape makes it 

easier to evaluate and replicate success. 

the following page has is a useful 

framework that nesta has developed 

to show the different standards of 

evidence that you should aim to build 

up throughout a project to show that it 

is making a difference.

02 use of evidence
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the FIve levels are: 

1account of impact 
A clear explanation of what the new or 
improved product or service does and how 
it could have impact on your intended 
outcome, and why that would be an 
improvement on the current situation.

2correlation
Observation of some positive impact hap-
pening on the part of the users of the product 
or service, but no confirmation yet on what 
caused this. You might conduct pre and post 
survey evaluations, or a cohort/panel study 
for instance.

3causation
Establishment of evidence of positive change 
amongst the users of the product or service 
due to the product or service. Think about how 
to isolate the impact of the product or service 
through a control group selected randomly to 
strengthen your evidence base.

4Independent replication
Independent validation of the positive out-
comes of the product or service, with the aim 
to deliver this positive impact at a reasonable 
cost in other places, such as commercial stan-
dards or industry kitemarks. 

5scaled
Use methods like multiple replication evalu-
ations or future scenario analysis to generate 
clear and tested evidence that the product or 
service can been delivered at multiple locations 
and delivers a strong, positive impact, whilst 
remaining a financially viable proposition.

1
you can describe 
what you do and 
why it matters 
logically, coherently 
and convincingly

2
you capture data 
that shows positive 
change, but you 
cannot confirm that 
your intervention 
caused the change

3
you can demonstrate 
causality with 
reference to a 
control group or 
comparison group

4
you have one or more 
independent evaluations 
that confirms your 
conclusions and 
potentially replicates 
your results

5
you have manuals, 
systems and 
procedures to 
support and ensure 
faithful replication of 
your innovation

you should be able to do this 
yourself by drawing on 
existing data and research 
from other sources. 
Constructing a theory of 
change should help you to 
logically and coherently 
describe how your 
intervention will achieve the 
e�ects you outline.

at this stage, data can begin 
to show the e�ect your 
innovation has but may not 
demonstrate direct casuality. 
Many of the methods 
outlined in the previous topic 
will help as would more 
structured surveys of your 
participants before and 
after, or at intervals during 
your invention.

you should commission a 
robust independent 
evaluation that demonstrates 
and validates why and how 
your innovation creates 
impact. You might also seek 
endorsement via commercial 
standards, industry 
kitemarks or similar.

in order to demonstrate 
casuality, you will need to 
show evidence of what 
happened to those involved 
in your intervention alongside 
evidence of what happened 
to a similar group who were 
not involved in your 
intervention (called a control 
group). Selecting 
participants randomly to 
both groups strengthens your 
evidence and you will need to 
have a su�ciently large 
sample for your results to be 
convincing.

you need to show that your 
product or service can be 
operated by someone else, 
somewhere else, whilst 
continuing to have positive 
direct impact on the outcome 
and remaining a financially 
viable proposition. Towards 
this end, you might pursue an 
evaluation across multiple 
contexts that, amongst other 
things, tests the fidelity of 
practice and outcomes 
between sites.
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Further reading on evidence: 

• Puttick R. (2011) Ten Steps to Transform the Use of Evidence. London, Nesta. Available online from:http://www.nesta.

org.uk/library/documents/tenstepsBlog.pdf

• Ludlow J., Puttick R. (2012) Standards of Evidence. London, Nesta. Available online from:http://www.nesta.org.uk/

publications/nesta-standards-evidence

• Mulgan G., Puttick R. (2013) Making Evidence Useful: The Case for New Institutions. London, Nesta. Available online 

from: http://www.nesta.org.uk/library/documents/MakingEvidenceUseful.pdf

• DfID : Department for International Development (2013) How to note. London, Dfid. Available online from: http://bit.ly/

dfid-evidence

• BOND for International Development (2013) Evidence Principles. London, BOND. Available online from: http://www.

bond.org.uk/effectiveness/principles#download
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the concept of scaling up is 

attracting increasing attention as 

it extends the reach of innovative 

pilot projects to large populations. 

there are many ways of scaling 

up – from repeating an idea in a 

diff erent place, or collaborating with 

diff erent organisations and building 

relationships that work.

to determine if a project is ready 

to scale and achieve greater impact 

in a more widespread manner, it is 

important to fi nd the things that work, 

get them to work smoothly and move 

them up to the next level. It is useful 

to think through eff ective demand 

and eff ective supply; i.e. is there 

someone out there who is willing to 

pay for your idea? and does your idea 

work, and does it work better than 

the alternatives? nearly always the 

task of scaling a social idea involves 

increasing both eff ective supply and 

eff ective demand, but your strategy 

will vary greatly depending on which 

comes fi rst.

from a distance great innovations 

may look like radical leaps. But from 

close up they often turn out to be 

made of small steps that build on each 

other to achieve bigger scale. under 

a microscope the diff erent stages of 

innovation might be magnifi ed to 

show ‘mini-spiral’ processes taking 

place - individual projects that an 

organisation might be developing to 

support the overall innovation process.

03 scaling up

Further reading on scaling up: 

• Ali R., Mulgan G., Halkett R., Sanders B. (2007) In and 

out of sync: the challenge of growing social innova-

tions. london, nesta. available online from:http://www.

nesta.org.uk/publications/and-out-sync

• Cooley L., Kohl R. (2006) Scaling Up - From Vision to 

large-scale change: a Management framework for 

Practitioners. Washington, Management systems insti-

tute, John D. and Catherine T. MacArthur Foundation. 

Available online from: http://www.msiworldwide.com/

wp-content/uploads/scaling-Up-framework.pdf
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Further reading on systems thinking: 
• Leadbeater C., Mulgan G. (2013) Systems Innovation Discussion Paper. London, Nesta. Available online from: http://

www.nesta.org.uk/library/documents/systemsinnovationv8.pdf

• Seddon J. (2013) Systems failure and Systems thinking. London, Nesta. Available online from: http://www.nesta.org.uk/

blogs/systemic_innovation_a_discussion_series/systems_failure_and_systems_thinking

the word ‘system’ refers to complex 

and interdependent infrastructures, 

rules and patterns in our societies and 

economies. changes in one part may 

affect other parts, so complex issues 

require changes and innovations 

across the system. 

Systems thinking brings together the 

different elements and innovations 

that achieve a common purpose. a 

single organisation almost never has all 

the skills and resources to provide the 

full range of activities that are needed 

to create a big impact. this means that 

an innovation resulting in systemic 

change almost always involves an 

alliance of partners, suppliers and 

distributors, supported by networks, 

clubs, think tanks and development 

agencies.

04 systems thinking
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key sources of inspiration

01InnOvaTIOn FlOwcHaRT

Nesta (2013) Innovation Flowchart. Available 

online from: http://www.nesta.org.uk/publications/

innovation-flowchart

02EvIDEncE PlannInG

Nesta (2009) Worksheet 2b: Evidence Modelling. 

In: Creative Enterprise Toolkit. Available online from: 

http://www.nesta.org.uk/publications/creative-

enterprise-toolkit

03SwOT analySIS 

MindTools (1996) SWOT Analysis. Available online 

from: http://www.mindtools.com/pages/article/

newTMC_05.htm

04BUSInESS MODEl canvaS

Osterwalder A., Pigneur Y (2010) Business Model 

Generation. Available online from: http://www.

businessmodelgeneration.com/downloads/business_

model_canvas_poster.pdf

05BUIlDInG PaRTnERSHIPS MaP

Tennyson R. (2003) 12 Phases in the Partnering 

Process, p4. In: The Partnering Toolbook. Available 

online from: http://www.toolkitsportdevelopment.org/

html/resources/E1/E1585B25-8A8A-44A9-BC6C-

F519987AD2CE/pt-en.pdf

06lEaRnInG lOOP 

IDEO (2011) Deliver: Create a learning plan, p145. 

In: IDEO, Human Centered Design Toolkit. Edition - 2. 

London: IDEO. Available online from: http://www.ideo.

com/work/human-centered-design-toolkit/

07ExPERIEncE TOUR

Design Council (2011) Service Safari. In: Keeping 

Connected Design Challenge. Available online from: 

https://www.hvcollege.com/documents/technology/

ServiceSafariActivity.pdf

08PROBlEM DEFInITIOn 

Julier J., Kimbell L. (2012) Problem Definition. p30. 

In: The Social Design Methods Menu. Available online 

from: http://www.lucykimbell.com/stuff/Fieldstudio_

SocialDesignMethodsMenu.pdf

09caUSES DIaGRaM 

Namahn and Yellow Window Service Design, 

Design Flanders (2012) Cause Diagram. In: Service 

design toolkit. Available online from: http://www.

servicedesigntoolkit.org/assets/posters/workposter_

causediagram_a1.pdf

10THEORy OF cHanGE 

Nesta (2011) Theory of Change. Available online 

from: http://www.nesta.org.uk/library/documents/

TheoryOfChangeDiagram_Editable.pdf

11SHaDOwInG

Lovlie L.,Reason B.,Polaine A. (2013) Service Design: 

From Insight to Implementation. p54-p57. Rosenfeld 

Media

12InTERvIEw GUIDE

IDEO, Bill & Melinda Gates Foundation (2012) 

Develop an interview approach p58. In: Human 

Centred Design Toolkit. Available online from: http://

www.hcdconnect.org/methods/interview-techniques

13QUESTIOn laDDER

Teachers College Columbia University (2012) 

Question. In: Social Innovation Toolkit. Available 

online from: http://www.socialinnovationtoolkit.com/

question.html

14STORywORlD

Julier J., Kimbell L. (2012) Storyworld. p24. In: 

The Social Design Methods Menu. Available online 

from: http://www.lucykimbell.com/stuff/Fieldstudio_

SocialDesignMethodsMenu.pdf
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15PEOPlE & cOnnEcTIOnS MaP

Namahn and Yellow Window Service Design, Design 

Flanders (2012) Stakeholder Mapping. In: Service 

design toolkit. Available online from: http://www.

servicedesigntoolkit.org/assets/posters/workposter_

stakeholdermapping_a1.pdf 

16TaRGET GROUP

Nesta (2009) Worksheet 3a: Your Customers. In: 

Creative Enterprise Toolkit. Available online from: 

http://www.nesta.org.uk/publications/creative-

enterprise-toolkit

17PERSOnaS

Business Design Toolkit (2010) Personas. Available 

online from: http://www.businessdesigntools.

com/2011/12/personas/

18PROMISES & POTEnTIal MaP

IDEO (2011) Deliver: Plan a pipeline of solutions, 

p135. In: IDEO, Human Centered Design Toolkit. 

Edition - 2. London: IDEO. Available online from: 

http://www.ideo.com/work/human-centered-design-

toolkit/

19cREaTIvE wORkSHOP

Lovlie L.,Reason B.,Polaine A. (2013) Service Design: 

From Insight to Implementation. p60. Rosenfeld 

Media

20FaST IDEa GEnERaTOR

Nesta (2013) Fast Idea Generator. Available online 

from: http://www.nesta.org.uk/publications/fast-idea-

generator

21THInkInG HaTS

de Bono, E. (1985) Six Thinking Hats. USA: Little, 

Brown and Company. Available online from:  http://

www.debonogroup.com/six_thinking_hats.php

22valUE MaPPInG

Nesta (2009) Worksheet 2a: Your Values. In: Creative 

Enterprise Toolkit. Available online from: http://www.

nesta.org.uk/publications/creative-enterprise-toolkit

23IMPROvEMEnT TRIGGERS

Eberle, B (1997) Scamper Worksheet. USA: Prufrock 

Press. Available online from: http://bmgi.org/tools-

templates/scamper-worksheet

24PROTOTyPE TESTInG Plan

Nesta (2011) Prototyping in Public Spaces. Available 

online from: http://www.nesta.org.uk/publications/

prototyping-public-services

25ExPERIEncE MaP

Schneider J., Stickdorn M., (2010)The Customer 

Journey Canvas. In: This is Service Design Thinking. 

Amsterdam: BIS Publishers. Available online from: 

http://files.thisisservicedesignthinking.com/tisdt_

cujoca.pdf

26BlUEPRInT

Julier J., Kimbell L. (2012) Blueprint. p44. In: The 

Social Design Methods Menu. Available online from: 

http://www.lucykimbell.com/stuff/Fieldstudio_

SocialDesignMethodsMenu.pdf

27MaRkETInG MIx

Nesta (2009) Worksheet 4a: Marketing Mix. In: 

Creative Enterprise Toolkit. Available online from: 

http://www.nesta.org.uk/publications/creative-

enterprise-toolkit

28cRITIcal TaSkS lIST

Nesta (2009) Worksheet 4b: Critical Marketing 

Tasks. In: Creative Enterprise Toolkit. Available online 

from: http://www.nesta.org.uk/publications/creative-

enterprise-toolkit

29BUSInESS Plan

Gov.uk (2013) Write a Business Plan. Available online 

from: https://www.gov.uk/write-business-plan

30ScalInG Plan

http://www.nesta.org.uk/publications/and-out-sync
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recommended resources

1.     Aid on the Edge of Chaos 

Ben Ramalingam

2.     Dead Aid 

Dambisa Moyo

3.     Poor Economics: A Radical Rethinking of the Way 

to Fight Global Poverty 

Esther Duflo & Abhijit Banerjee

4.     Creating a World without poverty: Social Business 

and the Future of Capitalism  

Muhamad Yunus

5.     More Than Good Intentions: Improving the Ways 

the World's Poor Borrow, Save, Farm, Learn, and 

Stay Healthy 

Dean Karlan & Jacob Appel

6.     The Power of Positive Deviance 

Richard Pascale, Jerry Sternin &  

Monique Sternin

7.     Scaling Up – From Vision to Large-scale change: 

A Management Framework for Practitioners 

Larry Cooley and Richard Kohl

8.     UNDP: Financing for Development   

http://www.undp.org/content/dam/undp/library/

Poverty%20Reduction/Development%20

Cooperation%20and%20Finance/

InnovativeFinancing_Web%20ver.pdf

9.     World Bank: Innovation Policy - A Guide for 

Developing Countries 

https://openknowledge.worldbank.org/bitstream/

handle/10986/2460/548930PUB0EPI11C10Disl

osed061312010.pdf?sequence=1

10.  OECD: Innovation for Development   

http://www.oecd.org/sti/inno/50586251.pdf

11.  Open Book of Social Innovation 

Robin Murray, Julie Caulier-Grice,  

Geoff Mulgan   

http://www.nesta.org.uk/publications/open-book-

social-innovation

12.   In and out of sync 

Nesta (Geoff Mulgan with Rushanara Ali, Richard 

Halkett and Ben Sanders)   

http://www.nesta.org.uk/publications/and-out-

sync

13.  Our Frugal Future: Lessons from India's 

Innovation system 

Nesta (Kirsten Bound & Ian Thornton)  http://

www.nesta.org.uk/publications/our-frugal-future-

lessons-india%C2%92s-innovation-system

14.  China's Absorptive State: Innovation and 

research in China 

Nesta (Kirsten Bound, Tom Saunders, James 

Wilsdon and Jonathan Adams)  http://www.nesta.

org.uk/publications/chinas-absorptive-state-

innovation-and-research-china

15.  The Digital Social Innovation Report  

Nesta (Nesta (Francesca Bria) 

http://s3-eu-west-1.amazonaws.com/

digitalsocialinnovation/attachments/52eb

bc3a72b09eaa31000001/DSI-report_(2).

pdf?1391180858

puBlIcatIons
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BlogsweBsItes toolkIts networks

1.     World Bank Institute 

http://wbi.worldbank.org/wbi/  

(also see World Bank Challenge Platform  

https://wbchallenge.imaginatik.com/,  

World Bank Development Marketplace  http://

wbi.worldbank.org/wbdm/,  

Innovative Solutions http://wbi.worldbank.org/

wbi/approach/innovation)

2.     OECD Wikiprogress 

http://www.wikiprogress.org/index.php/

Wikiprogress.org:About

3.     Oxfam Policy & Practice 

http://policy-practice.oxfam.org.uk/

4.     ODI Publications 

http://www.odi.org.uk/publications  

5.     Abdul Latif Jameel Poverty Action Lab   

http://www.povertyactionlab.org/about-j-pal  

 

1.     IDEO HCD toolkit 

http://www.ideo.com/work/human-centered-

design-toolkit/

2.     Project Innovation   

http://www.socialinnovationtoolkit.com/home.

html

3.     UNICEF Innovation Labs – A Do-It-Yourself Guide   

http://www.unicefinnovationlabs.org/

4.     Finding What Works   

http://findingwhatworks.org/

5.     +Acumen 

http://plusacumen.org/

6.     Business Model Canvas   

http://www.businessmodelgeneration.com/

canvas

 

 

1.     Social Innovation Exchange (SIX)   

http://www.socialinnovationexchange.org/

2.     Alliance for Useful Evidence   

http://www.alliance4usefulevidence.org/

3.     Smart Citizen 

http://forum.smartcitizen.me/

4.     Arduino   

http://arduino.cc/

5.     D-Lab: International Development Innovation 

Network  

http://d-lab.mit.edu/idin)

6.     Random Hacks of Kindness 

http://www.rhok.org/

1.    Poverty Matters 

http://www.theguardian.com/global-

development/poverty-matters

2.     Chris Blattman 

http://chrisblattman.com/

3.     From Poverty to Power 

http://oxfamblogs.org/fp2p/

4.    DFID Bloggers 

http://blogs.dfid.gov.uk/

5.     ODI Opinion 

http://www.odi.org.uk/opinion 
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SCS Consulting ha accompagnato attivamente nel tempo Legacoop Bologna 
e le sue imprese associate nel declinare obiettivi e target dell’Agenda 
ONU 2030 in indicatori customizzati, in grado di esprimere la capacità 
contributiva delle imprese cooperative allo sviluppo sostenibile del territorio 
metropolitano bolognese, integrandolo con l’Agenda Metropolitana per lo 
sviluppo sostenibile.

Legacoop Bologna ha avviato dal 2018 il progetto Agenda Cooperativa per 
lo Sviluppo Sostenibile – Bologna 2030, un percorso volto ad sostenere il 
sistema cooperativo verso gli obiettivi dell’Agenda ONU 2030, mettendo 
a disposizione delle imprese associate elementi di visione e strumenti utili 
a misurare le performance ESG, evidenziando il contributo alla crescita 
sostenibile del territorio della Città Metropolitana di Bologna.

CRIBIS ha supportato il progetto, realizzando il monitoraggio delle 
performance ESG delle cooperative associate attraverso SynESGy la 
piattaforma digitale e globale per raccogliere e gestire informazioni sulla 
sostenibilità delle aziende, basata su GRI standard e relativi sotto-obiettivi 
dell’Agenda ONU 2030. In particolare, per il 2023, il questionario ESG è 
stato somministrato ad un campione di 30 imprese rappresentative del 
movimento bolognese, indagandone i principali elementi di business, nonché 
le performance ambientali e sociali.
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PREMESSA



I dati presentati sono l’esito di un’indagine che ha coinvolto un campione di 30 imprese 
cooperative aderenti a Legacoop Bologna, selezionate perché rappresentative di:

PREMESSA

• Vetimec

• Iris Coop Sociale

• Coop Sociale Società Dolce

• CIAB Società Cooperativa

• Consorzio Integra

• CNS Consorzio Nazionale Servizi

• Open Group Società Cooperativa

• Il Martin Pescatore Coop Sociale

• La Città Verde Coop Sociale

•	 Coop	Edificatrice	Ansaloni

• Coop Alleanza 3.0

• Piazza Grande

• COSEPURI

• Nuova IAB

• Coop Reno

• C.A.D.I.A.I.

• CO.TA.BO.

• Good Truck

• Granarolo S.p.A.

• Consorzio Agribologna

• Conor S.r.l.

• Alce Nero S.p.A.

• CONAPI

• Pictor Società Cooperativa

• CAMST

• COIND

• Il Raccolto

• Cooperativa Autotrasporti Nuova Camp Veloci

• Coop Risanamento

•	 Coop	Edificatrice	Giuseppe	Dozza

Laddove il riferimento
del dato non sia al campione 
ma al totale delle imprese 
aderenti, è presente
un riferimento secondo
la seguente legenda:

Imprese
del campione 
Legacoop Bologna

Totale imprese 
aderenti a
Legacoop Bologna

87,5%
degli occupati

61%
del fatturato

98%
dei soci

3
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OVERALL SCORE ESG SYNESGY

Legacoop Bologna Imprese italiane
BENCHMARK

Ottimo Buono Soddisfacente Sufficiente BassoLEGENDA:5

C

23%

10%
16%

51%

1% 8%

22%

46%

23%
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Uso efficiente
dell’energia

Contrasto allo
spreco alimentare

Educazione
alimentare

Politiche attive
del lavoro

Sanità
integrativa

Rigenerazione
urbana

Economia
circolare

Innovazione
e attratività

Sostegno
alle fragilità

Sostegno alla
comunità educante

Percorsi
accoglienza migranti

Accessibilità
abitativa

LAVORO
BUONO

MUTUALISMO DI
COMUNITÀ

SALVAGUARDIA
DELL’ECOSISTEMA

Produzioni
biologiche

Impiego della
risorsa idrica

SOSTEN
IBILI

TÀ EC
ONOMICA

SOSTENIBILITÀ AMBIENTALE

SOSTENIBILITÀ SOCIALE
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Stabilità
occupazionale

Conciliazione
vita-lavoro

Salute sicurezza
Qualità occupazionale

Rigenerazione
competenze

Stabilità
economica
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Promozione della buona 
occupazione. Allargamento 
base occupazionale, piena 
occupazione e diffusione  
del buon lavoro

8.2 Raggiungere standard più alti di produttività 
economica attraverso la diversificazione,
il progresso tecnologico e l’innovazione,
anche con particolare attenzione all’alto valore 
aggiunto e ai settori ad elevata intensità di lavoro 

* Il calo registrato nel raffronto
 dei dati 2020/2021
 è da imputarsi unicamente
 ad un’operazione straordinaria
 di fusione di una struttura
 di servizio in un’impresa
 della G.D.O. che ha impattato 

negativamente sugli andamenti 
di settore.

Stabilità
economica

Utili a fondo mutualistico: 1.259.878 euro
Utili a riserva indivisibile: 26.638.182 euro

T

2020

15.103.143.564

 12.882.014.739
13.677.048.489

2021* 2022

Valore della produzione
Valore della produzione

per settore (2022)

Agroalimentare
17,3%

Culturemedia + Altro
1,9%

Logistica e trasporti
2,8%

Produzione e lavoro
7,8%

Distribuzione
54,9%

Servizi
12,8%

Sociali
2,2%

Abitazione
0,3%

Simone Fabbri
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Promozione della buona 
occupazione. Allargamento 
base occupazionale, piena 
occupazione e diffusione  
del buon lavoro

8.2 Raggiungere standard più alti di produttività 
economica attraverso la diversificazione,
il progresso tecnologico e l’innovazione,
anche con particolare attenzione all’alto valore 
aggiunto e ai settori ad elevata intensità di lavoro 

2020

568.525.772

553.639.258
556.952.388

2021 20222020

3.640.378.443
3.640.029.096

3.592.273.638 

2021 2022

Stabilità
economica T

Patrimonio netto (in €) Capitale sociale (in €)
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9

Promozione della buona 
occupazione. Allargamento 
base occupazionale, piena 
occupazione e diffusione  
del buon lavoro

8.5 Garantire un’occupazione piena e produttiva
e un lavoro dignitoso per donne e uomini,
compresi i giovani e le persone con disabilità,
e un’equa remunerazione per lavori di equo valore 

Stabilità
occupazionale

89%
di contratti 
a tempo 
indeterminato
nelle imprese

T

46.041
lavoratori
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97%

10

Rafforzare e incrementare 
le opportunità di formazione 
permanente

4.4 Aumentare sostanzialmente il numero
di giovani e adulti che abbiano le competenze 
necessarie, incluse le competenze tecniche
e professionali, per l’occupazione per lavori 
dignitosi e per la capacità imprenditoriale

68,9%
BENCHMARK

[Fonte ISTAT ultimo dato disponibile 
– pubblicazione dicembre 2022]

Gli ambiti della formazione erogata:
90%  Salute e sicurezza
45%  Privacy (es. GDPR)
31%  Tematiche ambientali
21%  Lotta alla corruzione

delle imprese attive 
in Italia con almeno 
10 addetti ha svolto 
attività di formazione 
professionale,
oltre 90% tra le
grandi imprese

delle imprese ha attivato 
corsi di formazione,
per un totale di 331.641
ore di formazione erogate

Rigenerazione
delle competenze C
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Conciliazione vita-lavoro. 
Sviluppo di una strategia 
di responsabilità sociale di 
territorio

5.5 Garantire alle donne la piena ed effettiva 
partecipazione e pari opportunità̀ di leadership 
a tutti i livelli del processo decisionale
nella vita politica, economica e pubblica 

Conciliazione
vita-lavoro

77% delle imprese
del campione applicato 
strumenti di work-life balance

56% flessibilità oraria,
smart working
20% agevolazioni per famiglie, 
asilo, summer camp,
borse studio
30% contratti part time

68%
BENCHMARK

[Fonte ISTAT ultimo dato disponibile 
– pubblicazione dicembre 2020]

delle imprese italiane
con almeno 3 addetti
ha attivato strumenti
di flessibilità oraria
e il 15% consente
lo smart working 

C

75%

28%

36%

36%

occupazione femminile 
(sul totale)

rappresentanza 
femminile nei Consigli 

di Amministrazione

donne in posizioni 
qualificate

(Dirigenti/Quadri)

donne nelle maggiori 
cariche (presidente/

vicepresidente)
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Promozione della buona 
occupazione. Allargamento 
base occupazionale, piena 
occupazione e diffusione del 
buon lavoro

8.8 Proteggere i diritti
del lavoro e promuovere
la sicurezza nei luoghi
di lavoro per tutti i lavoratori

delle imprese cooperative certificate  
ISO 45001 o OHSAS 18001

46%

CSalute sicurezza
Qualità occupazionale
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Sistema welfare di comunità
e prossimità e esperienze
di welfare aziendale e
territoriale integrativo

3.8 Conseguire una copertura 
sanitaria universale, l’accesso
a servizi essenziali
di assistenza sanitaria 

delle imprese applica
CCNL o ha accordi aziendali 
che prevedono forme
di integrazione 
delle prestazioni 
sanitarie

90%
[Fonte ISTAT ultimo dato disponibile 

– pubblicazione dicembre 2020]

delle imprese italiane
con almeno 3 addetti
ha attivato strumenti
di welfare

70%
BENCHMARK

Il  93%  delle imprese del campione 
ha attivato strumenti di welfare

CSanità
integrativa
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Sostegno e riattivazione
delle persone in condizione
di fragilità. Integrazione delle
politiche sociali e sanitarie
con le politiche del lavoro
e le politiche abitative

8.5 Garantire un’occupazione piena
e produttiva e un lavoro dignitoso
per donne e uomini, compresi i giovani 
e le persone con disabilità, e un’equa 
remunerazione per lavori di equo valore 
10.2 Potenziare e promuovere 
l’inclusione sociale, economica
e politica di tutti

inserimenti lavorativi di soggetti svantaggiati L. 381/91

convenzioni di inserimento lavorativo art. 22
della L.R. n. 17/2005 per disabilità grave

lavoratori dei workers buy out attivi

soggetti disabili, fragili, vulnerabili, svantaggiati coinvolti
in percorsi di formazione e orientamento al lavoro 

tirocini (ospitati o inviati presso altre aziende) per 
soggetti disabili fragili, vulnerabili, svantaggiati

378 

73

50

1.858

1.790

4.149
persone

TPolitiche attive
del lavoro
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Costruzione di una rete
di servizi a sostegno
degli anziani e delle persone 
non autosufficienti.
Promozione della prossimità 
e domiciliarità dei servizi 
attraverso integrazioni
servizi sociali e socio-sanitari 
territoriali. Programmazione
innovativa dei servizi
e ricomposizione delle filiere 
dei servizi

10.2 Potenziare e promuovere 
l’inclusione sociale, economica
e politica di tutti
3.8 Conseguire una copertura
sanitaria universale, l’accesso
a servizi essenziali di assistenza 
sanitaria di qualità 

919    salute mentale (DSM)
1.572   dipendenze patologiche
5.002   assistenza domiciliare 
3.800   disabilità 
1.693   anziani non autosufficienti nei centri   
   diurni e nelle residenze 
8.338   emarginazione adulta
1.334   minori

22.658
persone

TSostegno
alle fragilità
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Contrastare le povertà 
educative e la dispersione 
scolastica. Promozione
di azioni specifiche
per l’inclusione scolastica
dei bambini e degli studenti 
con disabilità. Costruzione 
di un sistema integrato 
dell’apprendimento 
permanente Creazione
di un nuovo sistema 
educativo integrato 0-6 anni

4.1 Assicurarsi che tutti i ragazzi
e le ragazze completino una istruzione 
primaria e secondaria libera,
equa e di qualità  
4.2 Assicurarsi che tutte le ragazze
e i ragazzi abbiano accesso
a uno sviluppo infantile precoce
di qualità, alle cure necessarie
e all’accesso alla scuola dell’infanzia
4.5 Eliminare le disparità di genere 
nell’istruzione e garantire la parità
di accesso a tutti i livelli di istruzione
per i più vulnerabili, comprese le 
persone con disabilità e i bambini
in situazioni vulnerabili

4.288   asili nido e infanzia (0-6)
31.230  sostegno socio-educativo
15.356   servizi di integrazione scolastica

51.456
bambini, ragazzi 

adolescenti

TSostegno alla
comunità educante
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Integrazione sociale
dei cittadini stranieri 
immigrati, promozione 
dell’accesso ai diritti
di cittadinanza

10.7 Facilitare la migrazione ordinata, 
sicura, regolare e responsabile
e la mobilità delle persone, anche 
attraverso l’attuazione di politiche 
migratorie programmate e ben gestite

1.287 
persone accolte

TPercorsi
accoglienza migranti
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1.005€
per 80mq

BENCHMARK

[Fonte: media tra Rapporto
Nomisma, Immobiliare.it,
Ricerca UIL su Bologna]

canone medio 
affitto libero 
mercato

18

Promozione di programmi
di edilizia residenziale
sociale attraverso interventi 
per l’abitare condiviso
e solidale

11.1 Garantire a tutti l’accesso
ad un alloggio e a servizi di base
adeguati, sicuri e convenienti 
11.3 Aumentare l’urbanizzazione
inclusiva e sostenibile e la capacità
di pianificazione e gestione partecipata
e integrata dell’insediamento umano

Accessibilità
abitativa

Edilizia
Residenziale Sociale

alloggi realizzati a  proprietà divisa7.23110.744
alloggi

T

alloggi a proprietà indivisa
canone medio locazione permanente:

409 €/mese per 80 mq
(-60% rispetto affitto libero mercato)

3.513 
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Promozione
dell’educazione
alimentare

4.7 Assicurarsi che tutti gli studenti 
acquisiscano le conoscenze e le 
competenze necessarie per promuovere
lo sviluppo sostenibile attraverso, tra l’altro, 
l’educazione per lo sviluppo sostenibile
e stili di vita sostenibili

45.200
di soggetti beneficiari

di iniziative di educazione alimentare e consumo
consapevole tra scuole, soci utenti e lavoratori

75%
di imprese operanti nel food

ha attivato iniziative e progetti di educazione
alimentare/consumo consapevole

Educazione
alimentare C
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Lotta allo spreco alimentare

2.2 Eliminare tutte le forme
di malnutrizione, e soddisfare
le esigenze nutrizionali
12.3 Dimezzare lo spreco 
alimentare globale pro-capite
a livello di vendita al dettaglio
e dei consumatori e ridurre
le perdite di cibo durante
le catene di produzione
e di fornitura, comprese
le perdite del post-raccolto

5.025 tonnellate
di beni alimentari 
recuperati grazie 

alla vendita scontata 
(taglio prezzo su 

fine vita prodotto)

2.443 tonnellate 
di merce recuperata 
e donata a realtà 
senza fine di lucro 
equivalente 
a 1.330.546 pasti

88% di imprese operanti nel food 
ha attivato progetti di contrasto 
allo spreco alimentare 
I progetti erano diretti a:
57% riduzione di perdite nella gestione a punto vendita
57% riduzione di perdite in fase di trasformazione
43% riduzione di perdite nella gestione delle merci in piattaforma
14% riduzione di perdite in campo

88%

Contrasto allo
spreco alimentare C
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Tutela e valorizzazione
della risorsa idrica, 
migliorando lo stato
degli ecosistemi,
incentivandone un utilizzo
sostenibile anche mediante
la riduzione dei consumi
e degli sprechi

6.4 Aumentare l’efficienza nell’utilizzo
dell’acqua in ogni settoreImpiego della

risorsa idrica

delle imprese del campione 
hanno attivato processi
di efficientamento
nell’uso della risorsa idrica 

66,7%
Processi di efficientamento idrico adottati:
85% riduzione nell’impiego della risorsa idrica
45% recupero e reimpiego
10% riciclaggio

C
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Incrementare la
produzione, l’utilizzo
e l’accumulo delle energie
rinnovabili. Promuovere
la riqualificazione energetica
degli edifici

7.2 Aumentare notevolmente la quota
di energie rinnovabili nel mix energetico globale 
7.3 Raddoppiare il tasso globale
di miglioramento dell’efficienza energetica
9.4 Adozione di tecnologie pulite e rispettose 
dell’ambiente e dei processi industriali

Uso efficiente
dell’energia

Il  21,4% delle imprese 
del campione ha contratti 
di fornitura di energia elettrica 
con sole fonti rinnovabili

Il  60% delle imprese 
del campione negli ultimi 
cinque anni ha realizzato 
investimenti diretti 
a migliorare a propria 
prestazione energetica, 
per un totale di oltre 
13 milioni di euro

Il  13% del parco 
veicolare è green 
(ibrido, elettrico, a metano)

Il  14% delle imprese 
ha un sistema di gestione 
dell’energia certificato 
ISO 50001

Il  67,9% delle imprese 
del campione hanno 
o si stanno dotando di 
impianti per la produzione  
di energia rinnovabile

Tipologia di impianto per la
produzione di energia rinnovabile:
89% fotovoltaico
12% cogenerazione

12% combustione
5% biogas

C
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Cura di una sana 
alimentazione. Promozione
di un’agricoltura sostenibile
e altamente produttiva 

12.4 Ottenere la gestione ecocompatibile
di sostanze chimiche e ridurre significativamente
il loro rilascio in aria, acqua e suolo, al fine
di minimizzare i loro effetti negativi sulla salute 
umana e l’ambiente

imprese del campione 
operanti nel food 
hanno linee di prodotti/
produzione biologiche

88%

Produzioni
biologiche

C
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Promozione Centri del Riuso/ 
Second life. Accelerare il 
percorso di transizione per il 
superamento delle plastiche 
monouso/utilizzo più 
sostenibile della plastica.
Sostenere l’economia circolare

12.5 Ridurre in modo sostanziale la produzione
di rifiuti attraverso la prevenzione, la riduzione,
il riciclo e il riutilizzo

53,3%

24

imprese del campione hanno attivato 
progetti/processi di economia circolare, 
di cui l’88% realizzati «in filiera»

Tipologia di processi di economia circolare attivati:
56% recupero di sottoprodotti
50% riutilizzo
38% riciclaggio
13% recupero per produzione di energia

Economia
circolare C
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Promozione dell’innovazione 
e della digitalizzazione

9.5 Potenziare la ricerca scientifica, promuovere
le capacità tecnologiche dei settori industriali
in tutti i paesi aumentando il numero dei lavoratori
dei settori ricerca e sviluppo

25

Il  40% delle imprese 
del campione ha 
centri di ricerca e sviluppo

Il  33% delle imprese 
del campione ha 
collaborazioni con 
start up innovative

L’  80% delle imprese 
del campione ha attivato 
processi di digitalizzazione 
delle attività

Il  70% delle imprese 
del campione ha 
collaborazioni con centri 
di ricerca e università

Il  30% delle imprese 
del campione ha attivato 
convenzioni o progetti con 
Competence Center 
o Digital Innovation Hub

Innovazione
e attratività C
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Favorire processi di 
rigenerazione urbana

11.b Aumentare il numero di insediamenti 
umani che adottino e attuino politiche 
e piani integrati verso l’inclusione, 
l’efficienza delle risorse, la mitigazione
e l’adattamento ai cambiamenti climatici

[orti e giardini urbani, cibo bio, botteghe artigiane, coworking,
cultura, arte, innovazione sociale, lavoro, musica e sport]

TRigenerazione
urbana

superficie 
rigenerata

m290.000 366.000

utenti/visitatori 
spazio

160

occupati 
generati
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ACTIVITIES AND FIGURES
WORK INSERTION OF 

DISADVANTAGED PEOPLE

IN

▪ CONSTRUCTION AND 

MAINTANCE OF GREEN 

AREAS

▪ CONSTRUCTION AND 

MAINTANCE OF URBAN 

FURNITURE

▪ WASTE COLLECTION

▪ STREET CLEANING

▪ WASTE TREATMENT

▪ SOCIAL AGRICULTURE

162 WORKERS TOTAL

61      

DISADVANTAGED 

WORKERS

9mln /€ TURNOVER

33 YEARS OLD

224 MW/YEAR 

PRODUCED

24k/lt LGP

10k/lt METHANE

21K/lt GASOLINE

292K/lt DIESEL





PROJECTS E DEVELOPMENT

5

❑ LOWASTE

❑ SCHNEIDER 

ELECTRIC 

FOUNDATION

❑ BUYSOCIRCULAR

❑ DIGITALIZATION

❑ CLEAN FUELS

❑ PARTECIPATION IN 

GOVERNANCE

❑ RENEWABLE 

ENERGY

❑ COMPOST

❑ BIOFUELS

❑ REUSE & 

RECYCLING

❑ UPCYCLING

❑ SOCIAL AND URBAN 

AGRICULTURE

❑ BIOCHAR?



CRITICAL POINTS & SOLUTIONS

PERSONS

STRATEGY

MONEY

TECHNOLOGY

TRAINING & RECRUITING

TIME TO THINK

TRUST AND REPUTATION

KNOWLEDGE

…

6



SKILLS

MANAGING DIVERSITY

SEEKING BALANCE

BUILDING CONNECTIONS

7

ECONOMICAL

SOCIAL

NATURAL



THANK YOU

Giorgio Rosso

+39 348 859 5730

giorgio.rosso@lacittaverde.coop

www.lacittaverde.coop



Bologna,  Fondazione Barber ini ,  Tuesday  23 rd  Apr i l

COMMUNICATE 
RESPONSIBILITY IN TIMES 
OF CLIMATE CRISIS



MISSION: 
Since 1979 we have chosen to promote a 
responsible attitude towards the environment 
and future generations in society, to contribute 
to the diffusion of the culture of sustainable 
development with education, information and 
involvement.

VISION:
We want to be in Italy, a point of reference for 
the culture of sustainability. An innovative 
company that wants to contribute with its 
services to making our area a better place to 
live.

La Lumaca



SINCE 1979, PROCESSING IDEAS AND PROJECTS
for  sustainable development wi th  serv ices  dedicated to  c i t izens,  consumers,  

schools ,  publ ic  bodies  and companies.

La Lumaca

2015
2019

2009
1987

Commissione 
Mondiale 
sull’Ambiente 
dell’ONU

RAPPORTO

2018

2022

modifiche 
articoli 9 e 
41 della 
Costituzione

COMPATIBILITA’ SOSTENIBILITA’ CSR

CSRD
2023



SINCE 1979, PROCESSING IDEAS AND PROJECTS
for  sustainable development wi th  serv ices  dedicated to  c i t izens,  consumers,  

schools ,  publ ic  bodies  and companies.

La Lumaca



TODAY:
• we educate over 70,000 

students of all levels in a large 
part of northern Italy on 
environmental issues.

• Every year we carry out over 
150 environmental 
communication and 
information campaigns 
involving over 500,000 
people

All to spread awareness of how limited the planet's resources are and how much, with our daily behaviors, 
we can contribute to improving or worsening the environment in which we live... but why all this attention?



• In 200 years we have gone from 1 to 8 billion.

• Each of us produces over 1.5 kg of waste.

• The global food system is responsible for 29% of 
greenhouse gas emissions, yet every year we 
waste a third of the food we produce.

• March 2024 the hottest ever. 2023 the hottest 
year ever.

• Extreme events due to a crazy climate are 
constantly growing. In ITALY +22% in 2023.

• We are losing several ecosystems (alpine glaciers, 
coral reefs, tropical forests, etc.).

• Overshoot day in Italy (19/5) and around the 
world (25/7)



RESOURCES CONSUMPTION
OVERSHOOT DAY IN ITALY AND IN THE WORLD

La Lumaca

Fonte:  Global Footprint Network 2024, www.overshootday.org 

https://www.youtube.com/watch?v=uIJ5ZeMnziI


The new report from the UN 
Intergovernmental Panel on Climate 
Change (IPCC) calls for: 

Act now.
If every year, between now and 2030, we 
continue to emit the same emissions that 
we produced in 2019, it will be impossible 
to respect the objective of limiting the 
increase in the global average temperature 
to below 1.5°C above the levels 
preindustrial.…
Probably also to limit it below 2°C, as 
defined at Cop21 in Paris.



The same IPCC Report tells us that:

We are culturally very far from this 
awareness.
We need to change an old mental paradigm 
that is based on 3 main obstacles:

1. The poor climate culture 
widespread in our society.

2. The lack of commitment from 
politics, local and global.

3. The lack of sense of urgency.

EDUCATION & 
COMMUNICATION



Environmental education: educating young generations 

to be aware of how much their lifestyles can contribute 

to guaranteeing a better future.

Environmental communication: Actions to disseminate 

and share data, guarantee information, involvement and 

adherence of citizens to good practices (eco-

sustainable behaviour).

Green Marketing: actions to increase business 

profitability in the short and medium term. Increase 

sales of a good or service by enhancing its aspects of 

compatibility with sustainable development towards the 

consumer.

CSR: bringing sustainability within the company to 

increase its value in the long term. Create a close 

connection between sustainability and brand identity to 

create a relationship with the consumer.



Businesses, as part of society, must 

also contribute to the well-being of the 

community in which they operate. 

Carrying out and communicating CSR 

activities offers them the opportunity to 

fulfill this social responsibility, 

considering the impact of their actions 

on the environment and society. The 

involvement of businesses is indeed 

crucial to address large-scale 

challenges and achieve sustainable 

development goals.



6 GOOD REASONS TO COMMUNICATE 

YOUR SUSTAINABILITY

La Lumaca

1. A legal  obl igat ion  for  some,  an  opportun i ty  for  a l l→ T r u s t  

r e l a s h i o n s h i p s

2. Credi t  l ines→ e a s i e r a c c e s s  t o  c r e d i t

3. F inancia l  operators/ investors  reward  susta inab le  

companies → ( + a t t r a c t i v e + w o r t h y o f  i n v e s t m e n t )

4. Market : la rge  reta i l  cha ins  requi re  ESG data→

E x p o r t / C o n s u m e r s / r e p u t a t i o n

5. Cal ls :  rewards for  access ing resources→ P S R ,  P N R R ,  C C I A A

6. Awareness of  one 's  impacts:  knowing  onesel f  bet ter  and 

invest ing  in  cost  reduct ion→ B e n c h m a r k i n g



PATH 

BUT HOW DO YOU MAKE GOOD COMMUNICATION?

Target/MSG

ENGAGEMENT

CONTINUITY

Positivity

COHERENCE 



LET’S 
WATCH TOGETHER 
SOME EXAMPLES?



Actions: 

• “Ri-cubi” setup

• Ambient Mktg canteen «Lava-Zero»

• Videos, signage and training

• Butterfly effect murals

COMMUNICATE THE PROJECT “ZERO 

LANDFILL” - ELECTROLUX



IMMERSIVE MURALS FOR SUSTAINABILITY

The mural (12X5) represents 

the butterfly effect whereby 

many small daily behaviors 

can make a difference, 

improving life on Earth.

5 ECO-ACTIONS

-Urban reforestation

-Water saving

-Energy saving

-Sustainable mobility

-Electrolux washing machine



On the occasion of Christmas, Iris 
Ceramica Group has chosen to celebrate 
together with its employees and their 
families by adapting the Christmas theme 
to aspects of environmental sustainability.

• Creation of Christmas decorations and 
cards with recycled material

• Role playing games to learn to be more 
sustainable

• Environmental themed theater show
• Green Christmas story telling
• Active Hero, the environmental 

education project on the theme of well-
being.

AN ECOVILLAGE FOR 

GREEN SANTA CLAUS









In Milan, a huge wave made from 15 cubic meters of 
recycled plastic draws attention to ocean pollution.   

Headline: «There is no place for plastic in heaven». 

Purpose: to encourage the recycling of plastic bottles by 
placing them in a specific container. In exchange you 
receive a coupon for a free beer in the bars participating in 
the initiative.

Raise awareness of the problem of plastic pollution
Improve your image
Have your product tasted and increase customers

A BEER FOR A PLASTIC BOTTLE



THE PROMOTION OF PRODUCT SUSTAINABILITY

Purpose: Promote the recyclability and sustainability of the Tetra Pak beverage container and its recycling and recovery supply 

chain

Actions:

• Environmental communication and information campaigns in co-marketing with PA and Partners
• Product marketing sampling
• Green social marketing (Tiriciclo and Naturally)
• Teaching kits for schools, photo contests and video contests, EcoTeatro
• Green number 
 3.500 ITALIAN MUNICIPALITIES INVOLVED - 23 million PEOPLE REACHED - 500 territorial campaigns since 2005



Rubiera Plogging with 
Tetra Pak
Abandoned waste? We gather together. 

Partly for sport, partly for the Planet. It is plogging, or 

rather the collection of waste abandoned while running or 

walking, a collective event dedicated to outdoor well-being 

and respect for the environment.

Born in Sweden a few years ago, today a global movement.



Purpose: Create Aware Consumer Education courses at Coop 

Alleanza 3.0 stores:70,000 pupils; 3,400 educational paths; over 40 

years.

Actions: Create educational paths with schools of all levels with 

engaging teaching methodologies that talk about critical 

consumption and conscious spending.

SAPERE COOP: EDUCATION ON CONSCIOUS 

CONSUMPTION  - Coop Alleanza 3.0



La Lumaca

ENVIRONMENTAL 

WEBINAR
C o m m u n i c a t e  y o u r  r e s p o n s i b i l i t y  t h r o u g h  t h e  

t r a i n i n g  o f  y o u r  e m p l o y e e s ,  c o l l a b o r a t o r s ,  

s t a k e h o l d e r s  a n d  p a r t n e r s  o n  s u s t a i n a b l e  

d e v e l o p m e n t  i s s u e s .

C O N T I N U O U S  O N  A N D  O F F L I N E  T R A I N I N G







COPYRIGHT E RISERVATEZZA

Le proposte presentate in questo documento sono di 

esclusiva proprietà di La Lumaca e non possono essere 

divulgate a terze parti esterne all’azienda né essere utilizzate 

se non solo dopo averne regolarmente 

acquisito i diritti.

THANK YOU.

linkedin.com/in/ricci-guido

Guido Ricci

https://www.linkedin.com/in/ricci-guido


 

 

 

Participants list – 23rd April 2024 

N. NAME AND SURNAME ORGANISATION 
1 Adam Markuszewski FISE 

2 Elena Scanferla CSA COESI 

3 Elsa Brander Kooperationen 

4 Erdmuthe Klaer REVES aisbl 

5 Fabiola di Fazio DEMETRA 

6 Giorgio Rosso La città Verde 

7 Guido Ricci La Lumaca 

8 Helena Glæesborg Hansen Kooperationen 

9 Julia Koczanowicz-Chondzynska FISE 

10 Laura Zambrini DEMETRA 

11 Luigi Martignetti REVES aisbl 

12 Marco Mazzoli Cons.coop.e.r. 

13 Peter Kellermann Brandorff Kooperationen 

14 Roberta Trovarelli Legacoop ER 

15 Rosaria Mastrogiacomo Legacoop ER 

16 Sara Belloi Legacoop ER 

17 Simone Fabbri Legacoop Bologna 

18 Ulrik Boe Kjeldsen Kooperationen 

19 Urszula Fila-Kicman FISE 

20 Valentina Dragone DEMETRA 

21 Marco Orlandini Eco 2000 
 

22 Andrea Nalin Indici Opponibili soc. coop. 
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